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RAY BOSSERT 


PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 


Done by Ray Bossert Studio 





of Toledo, Ohio 





i 
i 
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this one in 1934 


this one in 195] 


and both were delivered in Gross Mounts 


‘Here’s one case where the old saying, ‘A 


prophet is not without honor, save in his 
own country’, is wrong. | know most of 
the Toledo portrait photographers, and 
without exception they have nothing but 
the highest praise for Gross. Gross has 
plenty of honor in its own home ‘own. 


‘As one who got his first job at the age of 


12 in Toledo’s leading studio of that time, 
I've had a long and happy association 
with Gross mounts. After working for the 
other fellow, not only in Toledo but in 
Ann Arbor and New York, | opened my 
own studio in 1933 and have been doing 


fine ever since. 


“One thing I’m proud of is that we hold 


our clientele through the years. | feel that 
the mounting plays an important role in 
creating favorable impressions. Incident 
ally, we use Gross mounts exclusively.’ 


Ray Bossert 
RAY BOSSERT STUDIO 
Toledo, Ohio 


Editor’s note: Ray won the Silver Medal 
for ‘Portrait of a Woman” in the P. A. 
of A. Salon in 1936. And he’s listed in 
“Who’s Who in American Photography.” 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 


TOLEDO 12, OHIO 





Beauty Grows on Indiatone! 


y OU can give your love- 
liest portrait subject even 
greater beauty ... in the en- 
largements you make on In- 
diatone paper. 


\mong discriminating pho- 
tographers Indiatone has 
long been famous for the 
subtle warmth and richness 
it brings to distinguished 
portraiture. Indiatone stands 
unmatched among hne en- 
larging papers for its long- 
scale gradation and extreme 
exposure-development lati- 
tude. A wide range of distine 
tive effects are available 
through its gratifying — re 
sponse to toning, particularly 
with easily used Ansco Liquid 
Flemish Voner. 





Give new loveliness to yout 
next lovely portrait subject 
... by delivering prints on 
\nsco Indiatone! 


ANSCO, Binghamton, New 

York. A Division of General 

Aniline & Film Corporation. 
i 


“From Research to Realit 





Ask for 
ANSCO 
INDIATONE 


PAPER 
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says ROBERT MUELLER, Sales Manager, 
Distributor Div. Centralab—A Division of Globe-Union Inc. Camera and Viewer 
$178.75 (tox inc.) 


NER CENTRALAB manufactures component 
arts for the electronics industry. Al- 
though the individual items are small, many of the 
finished products — television sets, for example — 
are large. Centralab salesmen cannot carry TV chasses 
around in order to show their products in use. Nor 
can they be sold with ordinary photographic prints. 

Stereo-REALIST slides — in full, natural color 
and true-to-life depth — have proven to be a dra- 
matic answer to Centralab’s visual selling problems. 
Each salesman is now equipped with a REALIST 
sales kit, which includes a REALIST Viewer and a 
set of slides in a compact carrying case. Prospects 
can study every detail of construction without leav- 
ing their offices. And REALIST transparencies always 
get their undivided attention, too 


e 
Present commercial users proclaim the REALIST 
to be “the world’s finest visual selling aid.’’ It's the STEREO 
ideal personal camera as well. But you must see ) 
REALIST slides to appreciate their full og Ask 


Be nearest camera dealer or commercia photog THE CAMERA THAT SEES THE SAME AS YOU 
pher to show you some or for catalog write ential : 


p 
DAVID WHITE COMPANY, 375 W. Court Street, Stereo-REALIST Cameras, Viewers, Projectors and Accesso- 
Milwaukee 12, Wisconsin. ries are products of the David White Company, Milwaukee. 


. 








NEW, LOW-COST REALIST HANDI-VIEWER 


Introduction of the REALIST Handi-Viewer means that commercial 
users of stereo can now effect a considerable saving. / ug 
price is low, quality is high. The Handi-Viewer has the same 
lens . . . same brilliant illuminating system . .. same picture size 
as the ST61 REALIST Viewer. Lights up with slight finger pressure 

S163 on the slide. Focussing knob is centrally located. Convenient, pocket 


REALIST ; p. size. Attractively styled and sturdily constructed of heavy-duty plastic, 
HANDI-VIEWER 
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Book Reviews 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











& LINHOF GUIDE, by Dr. Otto Croy. 76 pages, 4'/ax5%, 
profusely illustrated. Paper, 50c, postpaid. American Agent 
Kling Photo Supply Corp 

Printed in Germany, where it has been carefully translated for 
American use, this is a detailed, non-technical working manual 
for the Linhof Super Technika cameras. It differs vastly in 
size, format and quality of printing and halftones from mos; 
other guides on the market and reflects the proverbial thor 
oughness and attention to details for which the Germans are 
famous. Particularly easy for the beginner to understand are 
the many drawings and diagrams which illustrate points raised 
in the text 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











W@ New officers for the Detroit Portrait Photog. Assn., 
installed at the June 23 meeting are: Mrs. Eva Briggs, 
M.Photog., pres.; Bud Haynes, vice-pres.; Joseph Arella, 
treas.; Mrs. Anna Feinberg, sec. The following directors 
complete the full board of eight: Paul Gach, Isadore 
Feinberg, Dan Fodor and George Drapkin. 


Meat a dinner meeting on May 28 a number of por- 
trait, commercial and industrial photographers of 
Youngstown, Ohio, met and took the initial steps to 
form the Prof. Photog. Assn. of Youngstown. Temporary 
officers are Clarence Wallets, chrm., Wanda Peremski, 
treas., and William R. Abey, sec. Several Clevelanders 
attended to help get the new group under way, among 
them Stanley Butler, manager of that city’s Eastman 
Kodak Store, and Madison Geddes. 


B Officers of the Arizona Prof. Photog. Assn. are happy 
over the results of their convention in Phoenix on 
April 19-20. The newly elected board includes B. T. 
Maxey, pres.; C. F. Stoody, port. vice-pres.; Ray Man- 
ley, com. vice-pres.; Tad Nichols, sec.-treas., all of 
Tucson. Serving with them as directors are: Thomas H. 
Bate, M.Photog., Phoenix; Harland Ludwig, Prescott; 
Robert Wilcox, Phoenix; Emil Eager, Yuma; Robert 
Markow, Phoenix. Charles W. Herbert, Tucson, was 
first elected sec.-treas., but in his absence and later 
had to ask that his resignation be accepted. 
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\. photographer's skill, esthetic 
sense and experience has en 
abled him to captivate the solt, 
appealing, warm and sensuous 
charm olf a truly beautiful wom 


an lor all to see and admire. 


Such artistic ability Hourishes, 
soars and is enthusiastically 
acclaimed when high incentive 
and_ fine quality photographic 


equipment are at hand. 


Remember... your lens is the 
heart of your camera. Choose it 


wisely and treasure it always. 


For over half a entury, Cif JERZ 


high quality precision photo 


lenses have given immeasurable 
pleasure and satislaction to 
photo enthusiasts all over the 
world. C4¢ JERZ lenses are made 
by skilled craftsmen who have 
had years of experience in the 


optic al field. 


For inlormation on your own 

specilic requirements, write 
»p 

Dept. PP. 


C. P. GOERZ-AMERICAN 


OPTICAL COMPANY 
Office and Factory 
317 EAST 34th STREET 
NEW YORK 16, N. Y. 


by Thomas Petroff with GOERZ DAGOR LENS 


W The Prof. Photog. Assn. of Greater St. Louis, Inc. 
are busy maintaining their record for the past several 
years of an excellent program every month, which of 
course accounts for their steadily growing membership. 
Ted Markham of the Advertisers Photographic Studios, 
St. Louis, featured the March meeting, with a pre-view 
of prints he planned to show as part of his platform 
appearance at the Southwestern the following month. 
In April Don Jones of Vandalia, Ill., with Mrs. Jones 
as model, demonstrated his use of speedlights. May 
saw Eldon Alexander and his wife, of Kirksville, Mo., 
explaining how they manage to corral much of the 
school work in their vicinity. And on June 18 the 
annual dinner-dance was held and new officers were 
installed: Francis Scheidegger, pres.; Mrs. Rose von 
Dach, Ist vice-pres.; Buzz Taylor, 2nd vice-pres.; Frank 
Nazzoli, treas.; David Nulsen, rec. sec.; Miss Alice 
Freshman, cor. sec. 


@ The spring meeting of the Southern Illinois Art 
League was held in Mattoon, Ill., in March (the report 
reaches us very late) with the remarkable registration 
for a sectional group of 128. Mr. and Mrs. Walt Ellis, 
who operate the Waltrex Studio and Walt’s Camera 
Shop, were the hosts. On the program were Mrs. Mar- 
vey Mohler, Murphysboro, Ill.; Miss Olive Mason; Paul 
Sudiow, and Edwin E. Hoffstetter, M.Photog., St. Louis, 
Mo. This group has met semi-annually for more than 
30 years and its enthusiasm has never been higher. 


M@ At the May 27 meeting of the Prof. Photog. Assn 
of Southern California Fred Archer, of the Fred Archer 
School of Photography, presented the “Ansel Adams 
Fred Archer System of Controlled Development,” after 
which John Engstead (also of Los Angeles and fea- 
tured in our July issue) spoke on “Fashion Photo- 
graphy.” Representatives of two insurance companies 
proposed plans for group hospitalization insurance for 
the members. On June 26, following another discussion 
of the insurance matter (on which no decision has yet 
been reached) Jerry Peterson of Monrovia reviewed and 
further explained Mr. Archer's May presentation. He 
was followed by John Meredith of Los Angeles who 
discussed the making and selling of stereo slides. He 
produces many of the slides used by the David White 
Company (makers of the Stereo Realist camera) in their 
demonstrations and through their courtesy a number 
of these slides were projected on a large screen and 
viewed by the members through Polaroid glasses. 


@ Ail photographic organizations agree that print 
competitions and exhibits are essential both in main- 
taining interest in and attendance at meetings. The 
Detroit Portrait Photog. Assn., after years of trying 
to work out a plan satisfactory to all members, has 
come up with the following, to take effect when meet- 
ings are resumed in October. At each meeting two 
critics will be selected for the following meeting, one 
to look for any possible faults and the other to dis 
cuss whatever is good in each print submitted, the 
idea being to avoid hard feelings and produce con- 
structive ideas. There will be a specific subject assigned 





Ulest-d, you wore in fila? 


/ SPEED J VERSATILITY / COLOR BALANCE 
/ petal. / DEPENDABILITY // FINE GRAIN 


_ HIGH SPEED PAN TYPE 428 


(ASA: DAYLIGHT 160, TUNGSTEN 125) 


...a fast, long-scale film that handles 
your toughest jobs with ease. Espe- 
cially recommended for portraits by 
electronic flash and commercial-in- 
dustrial photography requiring max- 
imum shadow detail. 


““X-F’’ PAN 


(ASA: DAYLIGHT 64, TUNGSTEN 40) 

... medium speed with superior color 
balance . . . accurately records all 
colors in their true gray scale value. 
Ideal for color separation negatives 
or general camera use where high 
speed is not essential. 


Check over that list of features. 
If you want all of them... plus 
economy . .’. you'll find one of 
the dependable Du Pont sheet 
films tailored to your work. 


Du Pont films have all the 
built-in latitude, color balance 
and speed to help you get the 
best shot the first time . . . every 
time. No matter what the as- 
signment, there’s one that will 
do the job better, easier, and 
faster thanany other film you’ ve 
ever used. Don’t judge them on 
just an average job. Test them 
instead on the toughest assign- 
ments that come up... under 
the worst lighting or shooting 
conditions. You'll like the bet- 
ter quality of negatives they 
give you and the much better 
prints they yield. 


E. I. du Pont de Nemours & 


““BRROW” PAN 
(ASA; DAYLIGHT 160, TUNGSTEN 125) 


Hee aronN eee Oe, ine. ), Photo Products De- 
make it ideal for portraiture and large veer 

group photography. Because it e partment, Wilmington 98, Del- 
quires a minimum of retouching, it aware. In Canada: Consult your 
saves you time without sacrifice of | Photographic dealer or Canadian 
print quality. Industries, Ltd., Montreal. 





FILMS «© PAPER « CHEMICALS 


030% ADDIVEa23a77 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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Professional 


HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 


Photograph in this issue so that, if he | 


wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 

WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- | 


GRAPHER may compete. 

. No one may submit more than three photo- 
graphs. 

. Entries must not 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or 
mailed flat. Please use photomailers. 
not tape down or paste flaps. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


SEVENTH CONTEST 
CLOSING DATE is September 15, 1952. 


FROM ENTRIES RECEIVED between June 16, 1952, 
and September 15, 1952 the judges will select 
Blue Ribbon Photographs for November, Decem 
ber and January. 


have been publishhed or 


larger, 


Do 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo- 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging. 


LET’S HAVE YOUR ENTRY 
—NOow! 


Photographer 


Sept. - 1952 





unmounted and 


for each meeting: Oct. — Children over two years; 
Nov. — Uniforms — all kinds; Jan. — Prints colored 
in oil; Feb. — Men; March — Women; April — Groups 
of three or more; May — Brides, alone. Members, if 
they prefer, may bring prints that are not the 
list but bring more than three 
prints in all to any one meeting. Members (non-members 
are often invited) least three prints 
during the months listed and these must be in one 
or more of the assigned classes. One point be 
given for each print brought to a meeting; one point 
for any ribbon the 
first-place ribbon one point 
for each meeting attended. Awards will be presented 
at a banquet now being planned for June, 1953, to 
those achieving: a) points; 
b) the the assignment 
classes; c) the largest number of points in the open 
class. Perhaps this very brief summary will be of help 
to other groups. 


on 


assignment may not 


must submit at 


will 


one additional 
in each assigned 


won; point for 


class; 


number of 
points in 


the greatest 


largest number of 


@ At their 68th annual convention in Toronto on April 
29, the Ontario Soc elected as officers 
John Kennedy, Hon.M.Photog., Toronto, Hon.Pres.; Ken- 
neth Poste, Woodstock, Gordon Toronto, 
and Roy Mathany, Wallaceburg, vice-presidents; Ernest 
Bourne, Toronto, treas.; Thomas Beckett, Hamilton, sec. 
Directors: Lorne Watson, Midland; Rob Roy, 
ough; George Free, Brantford; 


of Photogs 


pres.; Rice, 


Peterbor- 


Joseph Shumilo, Ste. 


Catharines; Gerry Campbell, John Maiola, Hugh Robert- 
Everett Roseborough, all of Toronto. 


‘Tis Here, Maybe! 


son, 











The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











Hi Some months ago in an item in this column we 
unthinkingly gave our readers the impression that one 
of our advertisers, a firm in Texas, was the only con 
cern engaged in the business of repairing film holders. 
Why we made such an error we cannot imagine because 
at the regular 
every-other-month basis the advertising of the Hoffman 
Professional Camera Repair an advertisement 
devoted almost entirely to the repair of film holders, 
including prices and full details. We unquestionably 
owe Mr. Hoffman, whose firm is long established, an 
apology but we are glad to note that our error does 
not seem to have seriously damaged his business be- 
cause only recently he had to move from his former 
address at 534 Bushwick Ave., Brooklyn 6, N. Y., to 
18 Montieth St., Brooklyn 6. There 
be able to handle more efficiently 


same time we were publishing on a 


Service, 


larger quarters at 
his 
the 


company will 


continually growing demand for repair jobs on 





on the enlarger 
that gives your 


prints Salon Quality 
the omega D-2 


Only Omega’s optically correct condenser sys- 
tem matches auxiliary condensers with the focal 
length of each lens from 2” to 634” .. . as- 
suring uniformly brilliant prints and enlarge- 
ments with every negative size from 35 mm to 
4” x 5”. Omega gives you sturdy, bridge- 
constructed incline girders; dyna-thermal ven- 
tilated lamphousing; counter-balanced head; 
and turn-micrometer mechanism for accurate 
focusing. So insist on OMEGA—Best by test! 


NEW OMEGALITE 


Unmatched for portrait work and all work 
requiring less contrasty light source. Inter- 
changeable with Omega D-2 standard con- 
denser heod. 


OMEGALITE SEPARATE, $42.75. 


———_—— ay Colorhead Attachment— 

Permits insertion of heat- 

OMEGA D-2 XLjj)/ absorbing glass and filters 
WITH COLORHEAD Fax 


mega D-2 y hetwegn lamp end com 
$1 8 c } 50 omeg 


THE ONE <P Copy Attachment—Con- 


= — verts Omega D-2 into copy 
WITH OMEGALITE PRECISION Qa camera. Accepts standard 


3 4x5” ive holders. 
ENLARGER THAT net "tug gard s ane 
-foc chment— 
DOES THE WORK Se Sho abiienien 


For the diffusion of unde- 
sirable detail in portrait 

OF SEVERAL! ty ae 
~, Rapid-shift Filmholder— 
oS Bi for 35 mm. Precision-made 


» ; rapid-fire enlarging with 
<P the OMEGA D-2. 





OMEGA 


SIMMON BROTHERS, INC. Dept. PR-9 
30-28 Starr Ave., Long Island City 1, N. Y. 


FREE BOOKLET 


Tells How to Get Salon Quality 
In Your Prints: 


Please rush FREE copy of the new booklet, ‘The Three Basic 
Points of Print Quality.” 


Nome. 





“The three Basic Points of Print Qual 
ity,’ an exciting new booklet that 
shows you how to make outstanding 
enlargements. Mail this coupon for your 
FREE copy! 


Address. 








City. Zone___State___ 


My camera and negative size. 
Any Picture is Just a Snapshot Until It's Enlarged! 





SIMMON BROTHERS, INC., 30-28 Starr Ave., Long Island City 1, N. Y. 
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“SEND IT TO GAEHLER” 


is the profit-producing plan followed by 
sO many smart studio owners. Keeping 
their own overhead at a minimum they 
offer their customers a wide variety of 
specialties from miniatures to oil paint- 
ings. Their only investment is an individ- 
ually prepared set of samples. Selling 
from these, they take the orders and we 
do the work on a normal 10-day sched- 
ule — faster in emergencies. You owe 
it to yourself — and your bank account 
— to investigate. 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 





The Cover Picture 


Robert |. Nesmith of New York City, whose wide 
range of commercial and industrial photography 
is described in the feature commencing on page 
21 of this issue, is also the maker of our front 
cover illustration. The original was an Ektachrome 
and the shot was taken with a Speed Graphic 
for use as a cover on The Flying Red Horse, a 
house publication of Socony-Vacuum Oil Com- 
pany, Inc., of New York City. Note the “flying 
red horse,” Socony-Vacuum’s trademark, prom- 
inently displayed on the funnel of the tugboat 
New York, one of the company’s fleet. 





| had packages 











MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Post Card 5x7 8x10 
1M $24.00 $50.00 $75.00 
5M 22.00M 40.00M 70.00M 


Write for samples and complete price list so you’re ready 
to quote on the first sample job that comes along. 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 


KIER PHOTO SERVICE 
Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 





ow-priced enlarger attachment converts 


ens inte a variable soft-focus lens 


PICTROL reduces grain 

PICTROL improves tonal quality 
PICTROL is calibrated for accuracy 
PICTROL is priced amazingly low. 


yo RRL $495 | 
me “4 


Simple to attach—Easy to use 


1UU! No Urange Viive 


Nullymued Calif 
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standard and special sizes of film holders. The last 
Hoffman advertisement, incidentally, appeared after the 
change of address but that issue was already on the 
press. post not automatically 


forwarded like first class mail so if any of our readers 


Parcel shipments are 
returned because 
Bushwick Avenue, we hope 


and send 


they were sent to 
and 


again to 


they will blame us 


not Hoffman's the holders on 


| Montieth Street. 


M Recent changes in Kodak’s sales organization bring 


| additional responsibilities to three men, all of them 


well known and highly regarded in the professional 


| field. J. Winton Lemen is now manager of the photo 


press division; Kendrick O. Richardson of the photo 
finishing and school Alvin W. Streitmatter, 
Hon.M.Photog., of the professional photographic divi 
sion and continuing also as supervisor of the company’s 


division; 


sales department studios and professional convention 
Their three divisions are al! parts of Kodak’s 


sensitized goods sales division 


activities 


WM With deep regret we announce that after a long 
illness the wife of our good friend W. Earl Burnell, 
M.Photog., Sarasota, Fla., died on June 11. 


H On June 15 the well-known 34th Street Camera Ex 
change of New York City became Dumont’s 34th Street 
Camera Exchange, this being a natural step following 
the recent acquisition of an interest in the company 
by Harold A. Dumont, formerly with Du Pont, and now 
the Exchange’s president and general manager 


H The studio of Marvin Flatt, specialist in commercial 
work, fashion and color, in Ottawa, Ont., was destroyed 
by fire on April 7 with a total loss. By now, however, 
he is pretty well re-organized at his new address: 720 
Somerset St., West. 


@ Continued demand for their products has made it 
necessary for the GoldE Manufacturing Co., Chicago, 


| to move to a large modern, single-floor building at 


4888 N. Clark St., Chicago 40, only a short distance 


from the famed Outer Drive. There they will have 








Flashed by John Clawson, Wichita, Kansas 


The smaller the object 
the BIGGER the problem! 


. .. and when that problem includes a lively subject 
plus limited depth of field, the answer is G-E Flash! 


To show a small object big, how do you keep it in scale? 
One very effective way is shown above. In photographing 
this baby toad, John Clawson, of Wichita, Kansas, placed 
something of well-known size in the scene... a thimble. 
The other side of the problem is easy. Wanted: enough 
light for detail and depth, for shutter speeds that stop 
motion, and with only momentary heat to disturb the 
subject. And the practical answer is General Electric 
Photoflash! Let it help you solve the tough jobs, too! 


Focal-plane 


Remember, there’s a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 


WW 
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Write for prices or send film 
7273 Santa Monica Boulevard 
Dept. D, Hollywood 46, California 


LABORATORY 








Stoliston 
PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 











’ TROUBLES! witha... 





DOUBLE DUTY 
PRINT DRYER” 
FEATURES 
@ For GLOSSY and MATT. PRINTS 
@ GREAT FOR FINE DETAIL 
@ THERMOSTATIC CONTROL 
@ 750—2'4x3'4 PRINTS Per He. 
@ TAKES 2-18x24 IN. PLATES 
@ THOUSANDS SATISFIED USERS 
@ GUARANTEED PERFORMANCE 


Fine Photographic Equipment for over 54 years 


BURKE & JAMES, 


321 So WABASH AVE. CHICAGO 4, ILL., 








In DARKROOM WORK! 
18-8 STAINLESS STEEL 
PROCESSING EQUIPMENT 


High quality Tanks, Trays and other Darkroom Equipment 
made of 18-8 Stainless Steel for the Professional, Com 
mercial and Amateur 
Write today for No. 40-B Catalog 
SOLD THRU DEALERS ONLY 


Grafic Stainless Steel Product, Inc. 


64 West Illinois St., Chicago 10, Ill. 
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room for still more expansion when necessary and 
for research on new items in addition to their Manu- 
matic and Reflex projectors, spotlights and theatrical 
equipment. 


M Harcourt-Harris, New York City specialists in informal 
photography of weddings and other functions, recently 
sued Photo Employees Union Local #21314 in the 
New York Supreme Court, alleging unlawful threats, 
picketing and intimidation not only against the studio 
but against hotels, caterers, halls and other establish- 
ments where, or in conjunction with which, Harcourt- 
Harris were conducting their normal business. The studio 
alleged that the purpose was to force it to sign a 
Union contract which would have been against the 
wishes of all its employees. Harcourt-Harris petitioned 
for an injunction and damages and, prior to the trial, 
made application for a broad temporary injunction, 
which was granted. At the trial the Union finally stip- 
ulated and agreed not to commit any of the specified 
unlawful activities, the signed stipulation being ap 
proved by the Court on May 6. 


Mi Dodge £. Wing, 30-year-old photographer of Excel 
sior, Minn., was found, apparently murdered, 23 miles 
southwest of Williams, Ariz., on June 18. The 19-year- 
old son of a Flagstaff, Ariz., policeman was arrested the 
night before at Hawthorne, Nev., in connection with 
Wing’s death, having made the alleged statement 
“I! was drunk. | might have killed him. | do not 
remember.” 


M Robert Ecklund, formerly of Erie, Pa., has moved to 
Emlenton, Pa., and opened a new studio there. 


@ Don C. Jardine, for a number of years photographer 
for the Lima Locomotive Works, Lima, Ohio, and later 
on the faculty of the Rochester Institute of Technology, 
Rochester, N. Y., has moved to San Francisco, where 
he is now supervisor of photographic applications for 
that city’s Royal Blue Print Company 


M@ Reader G. E. Marin, who recently moved his Mon 
treal studio to new quarters at 72 St. Catherine St., 
East, also tells us: “By the way, | copied the idea 
of the cake and wedding pictures in the window” 
(page 46, May issue — Ed.). “Did that ever stop the 
people and bring the weddings in! | have seen as 
many as 20 persons — three rows deep — looking 
at the display during our 5:00 to 6:00 P. M. rush hour 
and it has already pulled in 10 weddings.” Mr. Marin 
wrote us on June 23. Knowing how long it takes the 
post office to deliver our magazine, we doubt if he 
had his May issue before May 20 and certainly it 
must have taken several days to prepare and install 
the display. So in one month that display brought in 
10 weddings, which means that this one idea taken 
from THE PROFESSIONAL would pay his subscription 
for at least 100 years, assuming a gross of only $40.00 
per wedding and remembering that in Canada THE 
PROFESSIONAL costs $4.00 a year. 








BUILT TO LAST-FOR 
YEARS AND YEARS 


The NEW Keith HEAVY- 
DUTY PRINTING FRAMES 


il 





to get the BEST... 
at the best PRICE 


in PHOTOMAILERS 
NEGATIVE PRESERVERS 

KRAFT ENVELOPES 
GLASSINE ENCLOSURES 
GLASSINE ENVELOPES 
COMMERCIAL ENVELOPES e 


APEC 


These photo envelope specialties 
. .. as well as all types of business 
envelopes . . . available for imme- 
diate delivery in ALL SIZES. Write 
for samples and prices TODAY. 


Steel-to-steel clamps — no wood to break. Four 
handy sizes: 5x7 ($4.95), 8x10 ($6.95), 11x14 
($9.50), and 16x20 ($14.95). 


Distributed Exclusively By — 


GARDEN & WILLIAMS 


3266 W. PICO BLVD. LOS ANGELES 6 


eS 
Pa 
Guy 











EFFICIENCY | 


SELECT 


LIGHTING UNITS 


Achieve excellence in light- 


oe =~” MERICAN 


— rts en po de- & 
500-watt Shida, - flash | 9) RINT IN G 
Complete, less bulb E 
Only $24.90. ENVELOP 
Write Dept. PR-9 for catalog. fae) MP ANY 


JAMES H. SMITH & SONS CORP. & N.Y | 
GRIFFITH, INDIANA, U.S.A 130 WEST 17th St., °° 
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CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Cleveland 5, Ohio 


Dept. P.P. 











WE CAN SAVE YOU MONEY ! ! 


use all or a portion of these services 


® Heavy Oils 
® Copies 


® Retouching 
® Printing 


® Coloring 
@ Enlarging 
fine quality—prompt service—reasonable rates 
Send for price list today. 
7300 VINE STREET 


ROYLAC STUDIO CINCINNATI 16, OHIO 


‘The Photographer's Finisher’ 








QUANTITY PHOTOS 


You get the money — we do the work. 
Highest quality glossy reproductions, post 
cards, mounted blow-ups from your original 
photos, negatives or art work. Glossy 
8x10‘s as low as 5c each. Send now for 
free samples and price list. 

MULSON STUDIO 


P. O. BOX 1941 BRIDGEPORT, CONN. 











EVERYTHING —> PHOTOGRAPHIC 


= 





New Extra Fine Grain Developer 


PROMICROL 
DEVELOPER REPLENISHER 
600 cc (20 oz.) $ 1.10 2 litre (90 oz.) $ 4.00 
24 litre (90 oz.) 4.00 10 titre (2-1/5 gal.) 10.75 
20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists 


GEO. INC. 


New York 3, N. Y. 











57 East 9th Street 
; : for a_ difficult retouching 
Miracle olution problem The Dyacol 


Process . . . negative or print retouching dyes combined in 


a chemical base balanced for correct viscosity, surface | 


tension and gelatin controlling characteristics; plus a new, | 


improved Dyacol Silver Etch . . 


. a scientific system for | 


the photographer who wants complete control of tonal | 






balance and gradation. The Dyacol dye solutions flow on 


—-: lie flat, release their dyes at a uniform rate. 
For information and prices write, ® 
Box 192. San Francisco, California. 





Professional 
Photographer 


Sept 


1952 


®@ Clarence Finn, Boston Post staff photographer, was 
recently presented with a diamond-studded membership 
pin by the members of the Boston Press Photographers’ 
Association, in recognition of 12 years’ consecutive 
service as the organization’s president. His successor 
is Peter Carroll of the Boston A.P. office 


B® taurence S. Kneifel, sales manager of Cleveland's 
well-known commercial studio the Photocraft Company, 
died on June 30 at the age of 59. Suffering from a 
heart attack, he was taken to the hospital in his home 
suburb of Lakewood, but failed to recover. Though 
only 59, he was one of the old-timers in commercial 
photography in Cleveland and a frequent attender 
in the days, nearly a quarter of a century ago, when 
we headed a thriving commercial group which has 
been out of existence these many years. His wife 
Pauline (partner in the studio with E. F. Cowper) and 
son Larry survive him. 


M The feature “Dancing Dollars’ in our June issue 
has aroused much comment, all of which causes us 
to regret our failure to mention in connection with it 
that the author — Miss Harriett Shepard of Hialeah, 
Fla. — is also co-author of the highly successful book 
Fundamentals of Posing. We recommended the book 
especially when we originally reviewed it and have 
been listing — and selling — it ever since. And, while 
we are on the subject, it appears that an unintentional 
injustice was done to Miss Phyllis Kapp, dancing 
teacher of Coral Gables, Fla., who was the real creator 
of the “Dance of the Bleeding Heart’ described in 
the feature. The correct title is “Rhythm of the Beating 
Heart’’ and Miss Kapp, who originated the idea and 
did the choreography during the season 1950-51, in 
addition to teaching the routine to her classes at 
the University of Miami and to private advanced 
students, presented it before a group of 500 teachers 
ot the 1951 convention of the Dance Educators of 
America. Miss Fenelon, mentioned in the feature, was 
one of four students making the presentation and was 
not, as stated, the originator. She is now the protege 
of and assistant in teaching to Miss Kapp 


B ovis L. Jaenel, who retired recently after operating 
a studio in Chicago for more than 40 years, died in 
that city on July 2, at the age of 70. 


@ On July 7 the Eastman Kodak Company inaugurated 
the return of all processed Cine-Kodak films and 
Kodachrome films 135, 335 and 828, to customers by 
first-class mail. Heretofore, return has been by third 
class mail unless additional postage was sent with 
the films. However, if return is desired by air mail or 
special delivery, such extra charges must be prepaid 
as before 


@ Cecil M. Thomson, founder of the Thomson Studio, 
widely known commercial establishment of Houston, 
Texas (now owned by Jesse Gibson), died at his home 
recently from a heart attack. Born in Jamaica and 
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CHRISTMAS PHOTO 
GREETING CARDS 


For Christmas Profits 


The John Byrnes Company, Inc, 
is proud of this new Christmas line. 
It's New. It's Different. 

The covers are printed in attrac- 
tive Christmas colors. The inserts 
have two thin neat lines bordering 
the cutouts. The cutouts come in 
oval, and oblong. 




















Each style is packed 25 to 
o Box including Envelopes. 
For prints 21/4 x 31/4 and 
3% x 4%. 





























JOHN BYRNES CO. _INc. Photographic Mountings 


LYMAN STREET, SPRINGFIELD. MASSACHUSETTS 












THROW AWAY YOUR FOCUSING CLOTH 


I Use the Macvan Twin Lens Reflex Camera — that camera that — 
Speeds up sittings — Permits more presentable proofs —- Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 

MACVAN MANUFACTURING COMPANY 
2095 Moore St. San Diego 1, Calif. 




















POBLOCKI DISPLAY CASES ARE USED BY 





i 
PHOTO STUDIOS ALL OVER THE COUNTRY 
4 GALATI PHOTO STUDIO DAVID JOSEPHSON 
‘ Newburgh, New York Fontana, Calif. 
} es ECON SCHWAB, Photographer NORMAN LORHAMMER 
; Yellow Springs, Ohio St. Peter, Minn. 

' BARBARA RAY NORMAN STUDIO 

ee PREMIER Gary, Indiana St. Joseph, Mo. 

MILTON H. CLARKE J. LINDENROTH 


Rockville Center, N. Y. Manistique, Mich. 





WRITE NOW FOR SOHS 


PRICE LIST & BROCHURE 





MILWAUKEE ? 
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Serice te the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 


Attractive Pencil 
and photographs. 


and Pastel Sketches from your negatives 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 








For spotlight value you can't 

equal Chilcote products. Master 

S) Mountings inspire the customer 

wi to larger orders. Give your work 

Yip the finishing touch it deserves... 
Ay) 

by displaying it in a Chilcote 

album, folder, easel or portrait 

frame. The best costs no more 


Are you receiving our 
tion, “MOUNTING SALES"? You of 
enjoy it. Write for @ copy today 


Tic CHILCOTE CO. 


2140 SUPERIOR AVE., CLEVELAND 1I4, OHIO 


Send for full information and latest catalog 


THAYER & CHANDLER /./ Jf 


new public 





for the perficuler erttst 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN ST®*E., CHICAGO 7, ILLINOIS 


Cat Fixing 
(OPN a 


@ TAMCO Silver Collectors constantly re 
move harmful silver from your fixing bath 
— prolonging life of chemicals — keeping 
standard hypo or ‘‘fast-fix’’ fresh and fast 
working 1/3 longer! 
TAMCO units reclaim up to $1.50 per 
gallon in silver which we buy from you! | 
Size *‘A‘’‘ TAMCO Collectors for print 
tray or portrait tank: $5.00 Postpaid 
Replacement units furnished FREE of 
charge each time. 


TODAY 
FOR FULL 
DETAILS! 


STATES SMELTING & REFINING CO, 
615 VICTORY ST. @ LIMA, OHIO 


“| 


SILVER COLLECTORS 
a 
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brought up in Canada, Mr. Thomson established him 
self in Houston 27 years ago. 


HM Guy E. Smith, 60-year-old specialist in the photo 
graphy of live-stock, whose headquarters were in Kansas 
City, Mo., where he had been a resident for 45 years, 
died there on July 4. 


@ John J. Varenholt, Sr., whose studio in New Orleans 
has been carried on by his son and namesake since ill 
health struck him in 1951, died on June 17. He had 
the Professional Photographers’ 
Association of Louisiana and had moved up through 
the board to where he would have become president 
had not his physician forbidden him last year to take 
on any added responsibilities. 


been most active in 


@ Raoul Gravel, 
Romuald, P. Q., finally returned to his studio in July, 
able to spend a couple of hours there daily. Eight 
months ago he suffered a severe attack of paralysis, 
from which he is still slowly convalescing 


long owner of the Studio Valger, St 


@ News of the passing of several mid-western photo 
M. A. Schuster, 
in business in Brookfield, Mo., but moved to 
Hermann, Mo., in 1910, died on February 9. His son, 
J. G., is operating the studio. April 5 saw the death 
of Alfred Larsen of Mexico, Mo., who had been in 
business there for 54 years. H. C. Leitzell, 
lll., graduate of the once well-known Illinois College 
of Photography at Effingham, died on March 4, During 
his many years 


graphers has only just reached us. 
started 


who 


Altamont, 


in photography in Altamont he took 


much part in civic affairs. He was one of a prominent 
photographic family, his brother John having a studio 
in Mattoon, Ill., while his brother A. N. had one in 
Vernon, Iil., though he has 
California. And on May 8 another old-timer, 
H. Miller of Pittsfield, IIl., 


since moved to 
Charles 
went to his long rest. 


Mount 


@ E. |. du Pont de Nemours & Co., Inc., 


Del., are celebrating their 150th anniversory this year, 


Wilmington, 


the occasion having been observed by members of the 
Du Pont family and company employees on July 18 
at the site of the company’s black-powder 
mills in Wilmington. To our readers the Du Pont Com 


original 


pany is chiefly important because of its Photo Prod 
ucts Department though surely all of them know that 
today both photographic products and black-powder 
(not to mention many more modern explosives) are 
only comparatively small factors in the operations of 
what has become one of the great chemical corpora 
tions of the world. We wish we could devote to Du 
Pont the space that its present activities warrant — 
its 1,200 products and product lines produced and 
sold by more than 87,000 employees working in and 
from 71 plants in 25 states, but that we must regret 
fully forego. 


@ Congratulations to staff photographer Roger Baele 
of the South Bend Tribune upon his marriage to Miss 
Mary Beth Komives on May 24. 








CONSTANT TEMPERATURE WATER 


for Film Processing 
ae? ee 
MANY - SAFE 
PROFITABLE -* DEPENDABLE 
USES id F ECONOMICAL 


CONTROL " PRECISE 

WITHIN '2 F CONTROL AT 
Reported LOW COST 
by Users | 





EDNWEOCS 
THERMOSTATIC QIN VPS RR) WATER MIXER 
Quickly pays back its cost 


Set a Powers water mixer for any temperature 
desired and forget it. Temperature of water re- 
mains constant regardless of fluctuations of pres- 
sure or temperature in supply lines. Failure of cold 
water supply instantly shuts off delivery. 

Because it gives the most precise control ob- 
tainable it is recommended by leading film manu- 
facturers. It is a necessity in all photographic dark 
rooms, a must for color work and matrices. Used 
by thousands of photographers, lithographers, en- 
gravers, and in X-Ray film developing. Order today 
from your photo supply firm, or Write now for Bulletin 358PD 


PICTURES Photo Developing oy, Easy to Read 
Supply Fixture $-4629 fh. f.. 4” Dial 
ds dt ef | CUSTOMERS _— i, Thermometer 
PROFITS | 


Helps to Eliminate 
Costly Mistakes, 
Delays, and Waste 











Portronic Portrait 
(70mm picture—actual size) 











Assures Better ot: Mintestate 
Quality Negatives 





Own A Temperature Range fh Safeguards Valuable 
60° to 125° F. Sinead 
: egatives 
BEATIIE f- 


Backed by 60 Years of 


i i r WRITE 
AUTOMATIC PORTRAIT CAMERA Experience in Water Temperature Control — 
eR OR NY MRD IND FED SSO ROT UK ae CIRCULAR 
THE POWERS REGULATOR CO. 
Ask Your Dealer or Write Us 3403 Oakton St., Skokie, II. 








hotographic ae 
roducts Inc. shi 


6916 Romaine Street 
Hollywood 38, Calif. Address 
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Copies are a headache, unless expertly done, 
and our motto is 


“Retain Likeness Above All.’ 
* on! ; 


BEFORE 


A Tr W Convir You Our Work Is G 


RADIO CITY PHOTO LABORATORY 


1204 Ave. of the Americas 
New York 19, N. Y Plaza 7-6650 


BRUNEAULU... 





STURDY 3. 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION . 

Lowers camera smooth- 
ly, safely. 

fe. eiime 

weighs less than 9 Ibs. 
DURABLE ... 

will last a life time. 
ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 
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the finest tripod buy 


W@ Late in June Edmund E. Bond of the Boston Globe, 
oldest active news photographer in this country, cele- 
brated his 60th wedding anniversary. In addition to 48 
years on the photographic staff of the Globe Mr. Bond, 
also a Spanish war veteran, served two years during 
World War |! as official photographer for the United 
States Shipping Board. Now 82, he is still making 
pictures for the Globe. 


M@ Pierce W. Hangge — better known as “Pete” to 
his friends — of the camera staff of the St. Louis 
Globe-Democrat, died of cancer on June 27. He had 
been with the paper since 1924 but ill for nearly a 
yeor. 


@ Adam C. Adams, founder of the Adams Art Studio, 
Utica, N. Y., and one-time president of the Professional 
Photographers’ Society of New York, died at his home 
in Utica on June 29, aged 69. 


M Don Ultang and John Robinson of the Des Moines 
Register & Tribune, recently awarded Pulitzer Prizes for 
a national series of football photographs, have since 
been additionally recognized with Graflex Diamond 
Awards for “outstanding work in press photography.” 
The day when a news photographer was both unsung 
and ill rewarded has long passed. 


The Marketplace — 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











. Craftsmen’s Guild, 1001 N. Orange Drive, Hollywood 38, 
Calif. have made several changes in their Guild ‘35°’ Viewer 
for 2x2 color transparencies. New two-lens optical system, 
claimed to have more magnification than any other viewer in 
the world, is backed up with refund guarantee packed with 
each viewer. Styling is improved with rich satiny body texture, 
contrasting with remaining polished surfaces. Also the makers 
now have patent covering slot for viewing film strips, making 
this only viewer with such patent. Used by holding up to 
daylight or artificial light, no bulbs or batteries are needed 
Price remains only $3.50. 


Revere Camera Co. presents new Balanced-Tone Tape 
Recorder Model 1-700 with ‘‘balanced-tone’’ contro! co 
ordinating amplifier and acoustic system response to assure 
amazingly realistic tone. This, with other exclusive electronic 
advancements, provides 80 to 8,000 cycles per second frequence 
response and ultra-high fidelity. Operation remains easy and 
convenient with recording, playing or stopping possible with 
slightest finger pressure on automatic simplified key-controls. 
New index counter provides complete selectivity and instant 
location any part of recorded reel. High-speed forward and 
rewind lever is additional improvement. Light weight, easily 
portable, price complete with microphone, radio attachment 
cord, two reels (one with tape), and case, is $225.00 


(Turn to Page 45) 








Most popular color process of all 


— Marshall’s LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall's Photo-Oil Colors ore standard with the country’s leading 

use regular, economical MATTE finish — no photographers and colorists. Backed by over 

special process prints are necessary. 20 years of scientific research, these colors 
Every print you make with Marshall's assure clean, clear tones of remarkable 

Photo-Oil colors reflects your high standard uniformity. 

of workmanship. You can always remove 

the color and start over again to attain the NEW! AIR FORCE BLUE 


finest professional touch. for coloring photographs of members of the 


Marshall's Photo-Oil Color process offers Air Forces of the United States, and other 
you true-to-life, natural hues exactly where countries. Also, MARSHALL’S KHAKI and 
you want them. Marshall’s Photo-Oil Colors NAVY BLUE. 


MARSHALL’S puoto-on corors 


John G. Marshall Mfg. Co., Inc., Dept. J-9 167 North 9th Street, Brooklyn 11, N. Y. 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto | 


NO MORE 
PRINT- CURL! 


A brief dip in BFi No. 20 will make your 


prints lie perfectly flat, whether single or double 


weight, glossy or matte. No more ruffle, curl, 
or roll 
Your ferrotyped prints will have better 


gloss than ‘you've ever. Soom, 0 saniten ‘whed | FLATTENING SOLUTION 


you've used before. Whites will be brighter, 
and values clearer oe 

Prints conditioned with BFi 20 are mold- 
resistant, remain flexible no more cracking 


No need now for print straightening machines 
and crazing. Order today. 


or risky hand-rolling. BFi No. 20 treated prints fall 

Br " from the dryer and lie flat. Even air-dried prints lie 
No. . ' 

HYPO NEUTRALIZER flat if they've been treated with BFi No. 20! Gallon 


rids hypo fast! treats more than 4,000 8x10 prints. 


NOW AT Your DEALER'S BROWN-FORMAN INDUSTRIES 


. . OF Wife: DIVISION OF BROWN-FORMAN DISTILLERS CORP., LOUISVILLE 1, KY 
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It was not pleasant to read in the annual report of the Association of Bet- 
ter Business Bureaus that among 68,566 customer complaints made against 
business concerns in the classification in which the B.B.B.'S group profes- 
Sional photography, 13,166 involved photographers. There are, of course, 
literally thousands of studio owners whose business methods are beyond re~ 
proach and whose only contact with a Better Business Bureau consists either 
of membership in one of them or reading about their activities in the news- 
papers. It is also true that those studios (or individual photographers) 
whose tactics are such as to cause public complaint usually carry on until 
their B.B.B. files bulge. Therefore that huge total of 13,166 complaints 
in one year may really involve only a few hundred firms. Nevertheless sucha 
Situation brings opprobrium upon the profession to the point where the in- 
nocent are necessarily bracketed with the guilty. Quoting from the same 
report: "In 1951 photographers continued to cause the greatest number of 
inquiries and complaints to the Bureaus. They accounted for 16% of all in- 
stances of service in the commercial category." Codes of Conduct and Ethics 
are fine-sounding documents but they bind only those who willingly join the 
organizations which adopt them. Nor is the Federal Trade Commission the an- 
swer, though it was extremely helpful and I worked extensively with it dur- 
ing the 16 years I was Executive Manager of the Photographers' Association 
of America. If for no other reason than lack of personnel, it takes the 
F.T.C. an average of 18 months to issue a "cease and desist" order and even 
then the same outfit often starts up again under a different name and the 
whole rigamarole must be repeated. I am convinced, as I always have been, 
that the only successful way to cleanup our profession is by means of state 
licensing through boards of examiners, backed up with local ordinances. 
State licensing is practical and I say this even though many state laws in 
the past have been declared unconstitutional. Their failure to be upheld 
was inherent in the drafting of the laws themselves because they were not 
written with the basic promise of protecting the public but with discrimin- 
ation and monopoly in mind. 


Many of my readers can remember, as I do, the days when newSpaper circu- 
lations were built up largely as a result of premium offers but I had about 
come to the conclusion that America's Fourth Estate was by now pretty well 
above that sort of thing. So I was startled to read in a recent issue of 
Editor & Publisher under the heading "Free Photos" that: "The Qpelousas 
(La) World will publish a photograph of any member of a family, free cf charge, 
for each new subscription." If you have never succeeded in getting your 
picture into a newSpaper, there's your chance! 





Perhaps it isn't unethical, when a studio is sold, for the new purchaser to 
continue using the former owner's name. At times it may be necessary to 
retain the good will which represented a considerable part of the studio's 
value. Just the same I don't like to see recently made photographs published 
in the newSpapers over the credit lines of individual photographers long 
dead. I can think of two cases in Cleveland; no doubt the same is true in 
many other cities. What, after all, is ethical and what isn't? 
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Paper mill worker moving rolls to 
storehouse at the National Gypsum 
Company, Newburgh, N. Y 
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HE GOES WHERE PICTURES ARE 
By Andrew Harding 


GIVE HIM ONE camera and two lights and Robert Nesmith 
is ready, willing and able to take pictures anywhere men 
can work! That includes aerial photographs twenty-five 
thousand feet above the earth and industrial mining pictures 
five thousand feet below sea level. If a flyer or miner is 
willing to risk his neck to do the job, Bob Nesmith refuses 
to value his own so highly that he can‘t photograph these 
hazardous professions. 


This complete disregard for his own safety and conven- 
ience has given Nesmith a reputation for successful accom 
plishment, in spite of odds, among the top industrialists in 
this country. Nesmith is just as proud of his acceptance by 
men engaged in dangerous jobs, men who are. usually 
22 
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1. NESMITH 


Top left: Another National Gypsum shot showing a driller working of a wet spot in the mine. Camera and photographer 
got soaked as water was running out of the ceiling in streams. The front flash foiled but the extension fired, accounting 
for the accidental silhouette effect. Bottom feff: “One-Shot” Nesmith at work. “My schnozzle and chin,” writes Nesmith, 
“stick out so far | have trouble getting close to the finder.” Above: The highest oil field in the United States, eight 
thousand, four hundred feet high in the Rockies at Wilson Creek, Colorado. An assignment for the Texas Company 
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skeptical of big city photographers. Once he 
had to climb overboard from his boat into 
an alligator infested swamp, before the 
take him into the exclusive 
fellowship of those who do a job despite 
the risk. He had to go all the way down into 
a mine where no_ photographer 


natives would 


had ever 
ventured, before the miners would co-operate 
fully. 


Perhaps one reason that Nesmith goes 
wherever a picture is to be made, is his 
belief that “You can’t say ‘No’ to a cus- 


NESMITH 





A photograph in the 
laboratory of the 
Airwick Company. 
The spectral young 
lady on the other 
side of the bottles 
is making tests for 
odor removal. 


tomer.’ The number of times he has told a 
client a request was impossible is so small 
that he remembers each exception. One 
occured when a man asked him to photo- 
graph all four sides of his office at once! 
The equipment that Nesmith uses to 
both ‘“‘possible’’ and “impossible’’ 
pictures is as professional and versatile as 
Nesmith himself. He has a 3%4x4\% 
Graphic 


make 


Speed 
rectangular leather carrying 
case with a broad shoulder strap. In the case 
he has a Graflex Optar lens for 


in a 


regular 


Pattern shot of cyl- 
inder castings at the 
Wright Aeronautical 
plant. 


















































angles and a 2%,’ Optar for wide angle 
work. The latter lens gives approximately an 
eighty-nine degree spread. It comes in handy 
when photographing in tight spots, a common 
occurrence with industrial photography. 

To use with the Graphic, and synchro- 
nized to both lenses, is a Dormitzer speed- 
light with extension. The lights and camera 
together weigh about fifty pounds. When 
you realize that Nesmith himself totes this 
load on every job, frequently on foot, you 
can understand how necessary it is for him 
to pare his equipment to essentials. Even the 
3%x4V%, Graphic is a concession to appear- 
ances. Actually he used a Super Ikonta B 
when he first entered the commercial field. 


In those days he hired another photo- 
grapher with a 5x7 camera to cover a job 
with him when he felt a larger camera was 
desirable. In nearly every case where the 
two cameras were employed (a large one 
and a small) the client selected his pictures 
from those made with the Ikonta B. If prints 
alone were the criterion, Bob would probably 
use nothing larger than a 2%4x2V%4 camera. 
But since a larger camera (he finds) stamps 
a photographer as a professional, Nesmith 
sacrifices the lighter weight instrument for 
the psychological effect. 

Robert Nesmith develops his own black- 
and-white pictures and enlarges them. He 
develops the negatives in the same developer 
he uses for prints — Dektol, and he doesn’t 
even change the proportions of the solution. 
Yet his 3%x4%, or even smaller, negatives 
enlarge to 16x20 or larger without noticeable 
grain, and many have been used for murals. 
The prints are outstanding for quality. They 
have the brilliance and sparkle that is present 
in the atmospheric conditions whenever 
Nesmith photographs. At any rate, Nesmith 
insists that while he uses a meter he does so 
only to check his own guess exposures, and 
in every instance the meter agrees with his 
own calculations. That fact is hardly surpris- 
ing with a photographer as experienced as 
Nesmith. What is surprising, however, is, that 
nearly every outdoor photograph he takes 
is exposed at one one-hundredth second at 
F/16 on Super Pan Press film. 

For indoor work, Bob knows exactly 
what exposure to use with his own speedlight 
set-up, and he can also calculate to an F 
stop just what speed he must use to photo- 
graph with natural light alone in a factory. 
Since all his work is done on_ location, 
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The picture above, made for Pure Oil Company, shows 
how an oil drill crew, after putting on a new bit, care 
fully examine the threads in the joint before joining 
the pipe and letting it down in the hole to continue 
boring. Another drill crew appears below, these men 
far below ground in a mine at Butte, Montana, belong- 
ing to Anaconda Copper. 
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Two editorial illustrations, that at left of ao man mak 
ing metal signs for Nation’s Business and the one below 
for a purchasing agent story for the Texas Company 


Nesmith maintains only an office and dark 
room in New York City. 

He does all his color work on Ekta 
chrome and his color films are developed 
at Weiman & Lester's in New York. When 
shooting color, Nesmith uses an auxiliary 
3 %4x4V%s, Speed Graphic because he doesn’t 
want to concern himself with changing the 
settings on his regular camera by switching 
from black-and-white to color. 

To photograph the Socony Vacuum tug 
on our cover Robert Nesmith worked from 
: ia ' : another tug. The tug on which he was riding 

: followed the tug used as a model while it 

steamed around the lower end of Manhattan 

Island, with the skyline as a background. The 

two tugs were moving so fast that he kept 

shooting because the skyline in the back- 

ground changed so rapidly. The shot that 

was chosen by Socony Vacuum showed its 

mae own building, as you might expect, in the 
background. 








! NESMITH 

















The shot directly below, for Republic Aviation, blazingly portrays a diving P-47 with eight machine guns firing. At 
lower right Sun Shipbuilding launches a new tanker for Texaco 
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This assignment was handled like every 
other industrial job that Nesmith covers. He 
has no advance knowledge of the problems 
that will confront him. Even if he were offered 
an opportunity on factory jobs to go through 
a plant and scout the operation, he would 
have to refuse because it would probably 
occupy a full day, and he couldn’t spare the 
time. The procedure Nesmith follows has all 
the earmarks of his sturdy New England 
common sense. 

Whether he is planning to photograph 
the United States Mint in Philadelphia, an 
oil drilling operation off-shore, or a mining 
story, Nesmith starts shooting at the point 
where the raw material enters the story. He 
follows the material along through any and 
all of the processes to which it is subjected. 
Then he continues to cover the product until 
it emerges from the operation in finished 
form. 
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Such thorough industrial assignments are 
among Nesmith’s although he 
admits that he likes to cover marine assign- 
ments and the Rocky Mountains, as well as 
portraits of industrialists and laborers. He 
particularly enjoys photographing people at 
work. ‘‘People at work are really easy to 
photograph,” Bob said. ‘When they‘re 
attending to business they have neither the 
time nor the inclination to be self conscious.” 


favorites, 


For this reason he tries to photograph 
even the president of a big company at some 
phase of his work. Robert Nesmith has made 
business portraits of some of the biggest 
names in New England industry for Nation’s 
Business. His 


uniform success in getting 
tycoons to pose astonishes even those editors 
who by his ability to secure the 
impossible. ‘“‘It‘s really simple,’’ Nesmith 
explained. ‘| get the manuscript of the 
article in the mail. Then | start out to find 
the place and the people who belong in 
the illustrations. Since many of the indus- 
trialists are natives of my native New England, 
| find them easy to get along with and 
understand. I’m afraid that if | didn’t come 
from Maine, | might have more trouble getting 
co-operation.”’ 


swear 


Nesmith actually uses low pressure sales- 
manship to inveigle industrialists into posing 
for him. Salesmanship, in his opinion, has a 


One of Mr. Nes- 
mith’s less excit- 
ing assignments 
which he calls 
“Fenced in — 
Manhattan.” Note 
the Empire State 
Building ot the 
left, the Chrysler 
Building at the 
right, 


great deal to do with photographic success, 
almost as much as creative and technical 
ability. He gathered his sales experience 
through a long apprenticeship, first with 
Kodak, then Ewing Galloway, Underwood & 
Underwood, and finally his own stock picture 
house. One of his customers wanted a series 
of candid photographs made of his staff and 
demanded that Nesmith take them because 
he didn‘t want a stranger hanging around. 

The customer was aware of the then- 
new craze for miniature cameras, so he asked 
Nesmith to take the series with a Leica or 
Contax. ‘| don’t even own a camera,” was 
the salesman’‘s reply. 

“I'll put through an order for three 
hundred dollars’ worth of pictures,” 
client’s rebuttal, “‘and you 
camera with that!’ 

Nesmith bought the camera, photo- 
graphed the staff — and he hasn't stopped 
shooting since. His start with a miniature 
camera, for which film is small and plentiful, 
has left a lasting impression on his technique. 
He shoots incredibly quickly, and he shoots 
many more pictures than the average photo- 
grapher on a single job. ‘Film is cheap,”’ he 
declared. ‘‘! once shot three hundred photo- 
graphs on the sardine fishermen of Maine 
and the editor actually printed fourteen.” 


(Turn to Page 48) 
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can buy the 








DATA: 


FOR THIS photograph three separate exposures were 
made on Super Pan Press Type B film, the negative 
being developed for five minutes in DK-50 at 68 . 
The reproduction is from a projection on 
Special. 


Ilustrators 


CRITICISM: 


THIS PHOTOGRAPH is very well done technically in 
most respects and with just a few changes this three- 
shot experiment would be most creditable. The diffi- 
culty is that the maker has not quite carried through 
his idea of a connected story of the movie camera and 
its use; rather he has 
print. 


merely three images on one 

To begin with, we suggest a table covering at 
least several shades darker than the camera, not only 
to favor the latter but better to carry out the idea that 
a film is actually being projected. Then we would move 
the camera over, nearer the center of the print, and 
raise it somewhat, shading off the table covering and 
doing away with the table angle at lower right. The 
camera is slightly out-of-focus which, since it is the 
chief reason for the picture, is not good. The same 
defect in the other two images would not be nearly 
so serious. 

Great improvement could be made in the handling 
of the projector. A little more illumination on the dark 
parts and less on the light parts is suggested. As it 
is, the highest lights in the print are on the projector 
barrel and reel, drawing interest away from the camera. 





Because of the poor lighting on the projector the 
is compelled to devote too much attention to 
making out its lines and what holds it up, instead of 


studying the camera. 


viewer 


The positioning of the projector is very bad. If 
you will notice carefully, it is pointed past the right 
side of the image as well as toward the bottom 


note the top half of the diagram which shows the 


layout from above as we analyze it from the photo 


graph. If, instead, the projector had been turned at 
an angle of almost forty-five degrees toward the left, 
and the turned the 


right, the projector at the 


image same angle toward the 


same time being pointed 
upward, the idea would be conveyed that the image 
was being projected by the projector in the picture. 
That was the maker's intention but it is not obvious in 
the photograph. See the lower half of the diagram in 
which we show this re-arrangement. 

With better lighting on the projector this altera 
tion would improve the composition, giving it a 
triangular effect with the camera in the base of the 
triangle. The base or stand of the projector should be 
blended gradually toward the bottom, thus helping to 
fill the large vacant space at lower right unless this is 
left intentionally for type matter. The photograph 
would then tell the intended story and the composition 
would be unified instead of being, as now, just three 
separate pictures on one print. 
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By | | 
Bud Moyer, Traverse City, Mich. 











By Earl H. 
Zahn, 

Fort Atkinson, 
Wis. 


Honorable 


Mentions 


By Bernard 
Fearnley, 
A.1.B.P., A.R.P.S., 
Middlesbrough, 
England. 








DATA: 


THREE LIGHTS and a 
portrait, as shown 


reflector were used for this 
in the diagram. The main source, 
high, was at the left front; the fill-in was just to the 
right of the lens, while a soft back light was at the 
left rear. The exposure was a half-second at F/11 on 
Arrow Pan developed DK-50 
. The print is a projection on Opal 
K, developed for two minutes 
at 68 . 


film, seven minutes in 
(one-to-one) at 68 


in Selectol (one-to-one) 


CRITICISM: 


ON THE WHOLE we have here a 
and one which is all the more appealing because the 


creditable portrait 


hands have been included, which makes the pose far 
more of a problem to the cameraman. Hands, which 
should appear more often in portraits, can be very 
expressive and will add much to many an otherwise 


uninteresting photograph. 


Here they are excellently lit, though the fingers 
of the lower hand are slightly distorted and the pose 
appears somewhat cramped. Our feeling is that the 


photographer should have raised his camera — in 


this case to eye level. The low camera angle has 
resulted in showing the nostrils and giving a slightly 
bulbous appearance to the nose. 

The lighting, 


would have been better had it not 


while good on this type of face, 


been so broad. 


This could have been corrected by “feathering” the 


RUTICAL 





SIS 





main source more toward the camera. The cross light 
ing has thrown over-strong shadows on the coat, with 
disturbing effect. The split in the background at the 
lower left is even more disturbing and could have 
been burned-in, which would improve the portrait as 
a whole. The been well 


negative has exposed and 


developed. 
The expression 
probably a fine 


is good, one which we feel was 
characterization of the subject, but 
there is a third catchlight in his right eye, just above 
the lower lid, which should have been removed. Also 
we would like to see a bit more light below the hands. 
Close study of the original (the faint detail will be lost 
in the halftone) discloses that they are resting on the 
back of a chair but at a little distance it is hard to 
see what supports them and that is largely what causes 
their cramped effect, as if the subject were awkwardly 
holding them up. The glasses add to the effect, one 
lens appearing black because it is directly before the 
chair-back, while the other discloses and distorts the 
ends of two of the fingers. 
Lowering the entire portrait in 
would also help, allowing 


the picture area 
slightly more space above 
the head and cutting off some of the sleeve, of which 
there is too much anyway, at the bottom. All 
and despite our 


in all, 
the better 
portraits among those which have appeared 
in this department. 


remarks, this is one of 


to date 
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THE HIDDEN KEY 
By H. A. von Behr 


“| JUST DON’T get anywhere with portraiture.’ How often have | heard this 
despairing remark from those in my classes, advanced students as well as beginners, 
and from successful salon exhibitors, too. Even my very excellent informal camera 
man, who covers weddings with the greatest skill —- a crackerjack in commercial 
work — shakes in his boots when occasionally he has to pinch-hit for me at a portrait 
sitting. 

What makes it so tricky? What is the secret formula, the hidden key to 
portraiture? We are facing an intricate combination lock. In part, it deals with such 
technical problems as posing, lighting, composition, processing and what not, 
concerning which there is much excellent information available to us in books, 
articles and expert lecture-demonstrations. Little is left for me to add in that field 
There is one phase, however, which is truly important in the making of fine portraits, 
but which has often been cut short or completely ignored: the psychological approach 
to the subject. 








Of what use is a poem, arranged in perfect meter and rhyme, if it fails to 
carry a message, a meaning? So is a portrait just a lifeless recording of features 
if it does not portray a personality. In portraiture your subject differs completely 
from all others on which you have trained your lens. It is not a mere documentary 


record of physiognomy. Although your subject sits before you nothing is even there 
unless you bring out of hiding the human being concealed behind the features. To 
bring forth this whole person, if only for a moment, one needs more than technical 


ATELIER VON BEHR 








ATELIER 
VON BEHR 


skill — a psychological skill. 

Since there are never two people alike 
it is not possible to set up standard methods 
of approach; there can be no _ foolproof 
formula. Twenty years in portrait photo- 
graphy, however, have led me _ into the 
working procedure which | generally follow 
with (| admit) occasional: variation. Here is 
the way | go about it. 

First —- The subject must be made to 
feel comfortable and at ease as would a 
welcome guest in your home. A good start 


is to sit down, have a chat, perhaps a smoke 
together, and to show some samples of your 
work. There will be a response as to likes 
and dislikes of your styles. This provides a 
good start in conversation and also supplies 
some important information on which to base 
your working procedure. (Occasionally your 
subject may show a preference for a style 
which may be unbecoming. A short, heavy 
person may cherish the idea of a three 
quarter length or a full length fashion style 
This must be discouraged tactfully, never 
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COUNT FELIX VON LUCKNER (“THE SEA DEVIL”) 


In fact there is never an_ more suitable. Stick to your own good taste 

and judgment in planning the sitting.) 
Second — Find out for what purpose 

the pictures are to be made. Are they for a 


with argument. 
excuse to argue with a customer. Instead, 


plan to take one or two such shots to con- 
vince your client that your suggestions were 
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beau, to announce an engagement, a gift for 
the family — or for business purposes? 
Perhaps they are to be reproduced in maga- 
zines or newspapers, to be distributed to 


ERIC HAUPT 


agents or to be displayed in theatre lobbies, 
etc. It may also be wise to get a general idea 
of the approximate size of the order. It 
makes no sense to go through all your tricks 




















if the customer wants only a few small prints 
to attach to application blanks. This is the 
time, also, to give all information concerning 
your rates. Now your cards are on the table. 


This preliminary conference, which may be 
short or long, has broken the ice, gotten you 
acquainted and provided a wonderful oppor- 
tunity for you to study the personality of 
your subject; expressions, movements, posture, 
characteristic poses, natural positions of 
hands, and should give you definite plans 
for the sitting. 

Next, explain to the subject the proper 
preparation for the sitting. If a woman, speak 
about make-up and hair style. The selection 
of wardrobe is best discussed beforehand, if 


possible when the appointment is made. | 


ST. CLAIR 
McKELWAY 
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recommend bringing several extra garments 
along to avoid being faced with an unsuit- 
able costume, a loud print dress, for instance, 
or a short-sleeved gown that may display 
unshapely arms. If your subject is a man, the 
problem seldom more than the 
changing of a necktie or running a comb 
through the hair. 


involves 


To most people the art of sitting before 
a camera causes a tension, a feeling similar 
to that of sitting in a dentist's chair. This is 
natural, but promptly be relieved — 
and this is where your skill is most needed. 


must 


No matter what; you must like, or make 
yourself like, your subject and your subject 
will in turn relax toward you. If you fail to 
create an atmosphere that is simpatico all 








your other efforts fail. (Only yesterday an 
attractive debutante told me during a sitting: 
“The last time | had my picture taken | just 
could not stand the photographer. He was 
such an unpleasant person.’’ ‘‘How did the 
pictures turn out?’ | asked. “They were very 
poor, so we just didn’t order any.’’) 

It is now up to you to lead the conver- 
sation skilfully, and preferably to a mutually 
interesting subject, you go about 
placing your camera and arranging the 
lights. Don‘t fuss with technical adjustments. 
The more smoothly you handle the equip- 
ment, the more confidence your sitter will 
have in your work. If you have taken full 
advantage of your initial interview, and thus 
know in advance what you plan to do, your 
camera and lights can be placed before the 


while 
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See page 48 


sitter enters the camera room in such man- 
ner that only minor adjustments are necessary 
thereafter. Try to make this a rule. Confidence 
in your own facility is a prime asset in bring- 


(Turn to Page 47) 
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THREE BASIC FACTORS 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


(EDITOR'S NOTE: This is the first of a series of 

articles by W. Frank Welch, president of The AD-VER 
TIS-ER, Inc., national outdoor poster advertising service, 
entitled “Making Ourselves Acceptable,” in which the 
author deals with the importance of what he terms 
‘“public-impression” factors in the successful operation 
of a business, and how a business, large or small, 
through such things as will be considered in this series, 
makes either a good or a bad impression on the 
public. Mr. Welch further points out how the “public 
impression” factors contribute to the success or the 
failure of a business’ advertising program.) 
THE SUCCESS of any business enterprise depends 
basically on three factors: (1) The quality of the prod- 
uct (or service); (2) the price of the product, and (3) the 
acceptance of the product by the public. 

The manufacturer, the wholesaler and the retailer 
must have a deep conviction in the very beginning that 
the highest quality possible is present in the product 
they offer the public. This is something they can make 
sure of before the product hits the market. What they 
can't be sure of before the product is offered for 
sale, however, is how the public will accept the prod- 
uct. Neither can they be certain of sustained public 
acceptance, regardless of the degree of enthusiasm 
with which the product was received when first 
introduced. 

Some products burst onto the market with all the 
power of an atomic bomb and gain immediate favor 
with the public. In other cases, it may take weeks and 
months and sometimes even years to build solid public 
acceptance and repeat sales for another product. Re- 
gardiess, however, of whether the product is an over- 
night success or wins recognition slowly, a favorable 
public reaction must be sustained as long as the prod- 
uct is on the market. 

Now, granted that a product has the required 
quality factor and granted that the price is right, how 
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is public acceptance gained? Generally speaking, this 
is achieved by first informing and then keeping the 
public informed about the product through various 
media of communication. In other words, it is accom- 
plished through advertising. Advertising builds prestige, 
good will and acceptability for a product. 

When the word “advertising” is used, you immed- 
iately associate it with the common advertising media 
— newspapers, radio, television, outdoor posters, bill- 
boards, direct-by-mail pieces. You also immediately 
think of business papers, class publications and gen- 
eral publications. You extend your thinking further 
to include car cards, movie trailers and the many, 
many types of specialty and novelty advertising pieces. 

In this series of articles, we propose to ignore 
these obvious methods of impressing the public and 
consider some of the many other ways of making a 
favorable impression. These methods, in our opinion, 
cre vitally important to the sustained success of a 
business and to the success of the more direct methods 
of advertising listed in the foregoing paragraph. 


We have in mind not only the impression made 
on the public by the product itself, but the many 
factors which can and do enter prominently into this 
picture, such as the people behind the product, the 
very attitudes of management, the attitudes of the 
sales people, the attitudes of the delivery people, the 
manner in which an executive or an employee answers 
the telephone, the location of a business, the physical 
properties of the business and how they are main- 
tained, the business cards, the letterheads, the vari- 
ous office forms, such as invoices and statements, and 
a score of other things, all of which make an impres- 
sion on the public. 


Every one of these people and every one of these 
things is either a good advertisement or a poor adver- 
tisement for the business. Every one of these persons 





or things makes either a good impression or a poor 
impression on the public. If the impression is good, 
the product is enhanced 
acceptability, and 
general advertising program is 


in prestige, good will and 
the effectiveness of the business’ 


increased proportion- 


ately; if the 
produced. 


impression is bad, opposite results are 
Next month we shall see how the factors of quality 
and price of the product are applied to this genera 


premise. 


A WORTH-WHILE SPECULATION 


By Norman Vanderschel 


(RECENTLY a good friend of mine tipped me off that 
a studio in Texas had worked out an extremely clever 
plan to get older people to come in for portrait sit- 
tings. It involved the use of a folder entitled Just for 
Grandparents and an offer to make sittings of elderly 
couples or individuals without charge should they not 
care to order at the time. It sounded most intriguing 
and so | wrote to Norman Vanderschel, owner of the 
Mirror Studio, Lubbock, Texas, originator of the plan: 
“The idea as | understand it is that you file all of 
these negatives whether orders are placed or not but 


MIRROR STUDIO 


1808 AVE. Q 
LUBBOCK, 


PHONE 2-2585 
TEXAS 


The front and back covers of the folder described in Mr 


that you do not deliver any photographs if no orders 


are placed. In other words you take a chance on 


future sales should the older 
on.” 


Person or persons pass 

Only too happy to give his idea to others, Mr 
Vanderschel replied promptly, and sent me the folder 
It is a single sheet, printed by offset in photo-brown, 
and folded into a 5%x8Y 
reproducing the first and fourth pages merely to show 


four-page leaflet. | am 


the layout and arrangement and fully aware that the 


engraver will have little luck in retaining much detail 


Just For 


~ 


“HOW LONG 
has it been since you've had 


YOUR PORTRAIT 
made? 


Vanderschel’s accompanying article 








“Did you advertise for a photographic model to scare 
children into eating spinach?” 
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either of the happy couple on the front cover or of 
the studio on the back. The inside pages are 
given over to the studio’s message, very legibly printed 
in typewriter type. This will be found following Mr. 
Vanderschel’s letter and has been re-set because the 
necessary reduction from the original would otherwise 
make it too difficult to read. — Charles Abel) 

“| hope this material 
readers,” Mr. would be very 
happy could encourage all photographers to 
influence older people to have their portraits taken. 
It will help all of us because | feel it is a field in 
photography that has been neglected too long. 

“We have noticed here that when older people 
do have portraits made the orders very good. 
The trouble is that they often put it off too long. 
We have found that most old people think that they 
personally ‘make a terrible picture.’ The folder 
intended to that respect, so they 
would quit fighting the thought of being photographed. 

“We slip one of these folders in with every 
finished order of babies, children or younger people. 
When we deliver the order we talk about the folder 
a little so that we can get the help of the young 
folks. We try to create in them a desire for pictures 
of their parents so that they in turn will induce the 
older persons to visit the studio. 


two 


will be useful to your 


writes Vanderschel. “I 


if you 


are 


was 


reassure them in 


“The folder could of course be used as a mailing 
piece but we feel it would lose its full impact if the 
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young folks did not read it first and then use the 
proper arguments on their parents. As you will notice 
from the wording, we appeal more to their need of 
having a portrait made at once than we emphasize 
the free service angle although we are convinced that 
even when we do make the sitting free we are per- 
forming a service to the community as well as adding 
valuable negatives to our And also we find 
that with older people has definitely 
increased since we have started using the folder.” 

Believing that Mr. Vanderschel 
promising solution to what has always been a big 
problem in the portrait field, we now quote the 
message which occupies the second and third pages 
of the folder: 

“Dear Grandparents: 

“Read this letter carefully . . 
children and grandchildren 
future. 


files. 
our business 


has arrived at a 


. it may save your 
many heartaches in the 

“We, in the Portrait business, are well aware of 
how much you grandparents love to receive good 
pictures of your children or grandchildren. We see it 
every day! But have you ever stopped to consider that 
your family might be even more thrilled to receive 
a nicely finished portrait of you? We also know that 
most grandparents are very reluctant about facing a 
camera. You seem to have that 
because you may have lost the bloom of 
youth, no one would want a portrait of you. You are 
so wrong! Your family loves you for what you arel 
Remember, you don’t have to tike your portrait. But 
if it has made your children or grandchildren happy 
you have done them a great For those of 
you who are fortunate enough to have good portraits 
of your parents and grandparents, you 
much you cherish and value them. Your family will 
feel the same attachment for portraits of you. 


the mistaken idea 


some of 


service. 


know how 


“Almost daily we hear this sad story — ‘Can 
you make oa portrait from this snapshot (or old pic- 
ture)?’ More than likely these people will bring in 
pictures that are so blurred, faded, or small that we 
can hardly preserve a likeness if we do make a copy 
picture from 
tears 


them. They very often in with 
running down their faces and say ‘Can’t you 
do something! This is all we have of Mother or Dad.’ 
We are expected to perform some miracle and make 
them a portrait from nothing. This happens to almost 
every family when someone dear to them suddenly 
passes away. We wish we could help them, but in 
many cases there is nothing we can do except feel 
sorry for them. 


come 


“The reasons we have just given you should be 
enough to make you want to have your portraits made 
without further delay. But we are taking this oppor- 
tunity to offer you even more incentive. Many of you 
may feel that due to the high cost of living, etc., you 
could not stand the expense at this time and there- 
fore put it off longer. If so, you may present this 
letter at the Studio and we will be glad to make a 
set of excellent portrait negatives and proofs of you 
together or separately, at our 


expense. You will be 





under no obligation for this service. These negatives 
and proofs will be put in our permanent files. You 
or your children may order from them at any future 
date and your family will thus be protected. 

“This letter is only being presented to our cus- 
tomers at the studio, to people who are familiar with 


the high quality of our portraiture. So if you are one 
of the few people receiving this letter, we sincerely 
hope you will take advantage of this offer. 
“May we be of service to you soon.” 
Sincerely yours, 
Mr. and Mrs. N. Vanderschel 








DO YOU REALLY MAKE MONEY? 


CAN YOU PAY YOURSELF A SALARY? 


BY HAROLD J. ASHE 


THE SELF-CRITICAL professional photographer may very 
well ask himself whether, in fact, he is a success in 
his studio. Self-esteem may dictate an affirmative 
answer even though an objective analysis might indi- 
cate a contrary conclusion. 

While in which business 
success may be evaluated there is one acid test that 
is paramount. This the photographer 
pay himself out of studio earnings a salary, and one 
commensurate with his professional worth? If the 
business will not warrant such a salary there is room 
for grave doubt about the success of the venture. 

Few people are in business for their health, 
photographers not excepted. There is not much point 
in taking on the heavy responsibilities of 
ownership unless there is an 
reward. Nevertheless, 


there are many ways 


test is: can 


studio 
adequate financial 
there is considerable evidence 
indicating that a large number of photographers are 





making less for their time than are their highest paid 
employees. Or, if they have no employees, less than 
they could earn working for salary. This means they 
are making nothing on their 
investment. 


considerable capital 
It is intended to 
be. It is made in the hope that those who fall into 
this category will 


This is a provocative assertion. 


re-examine their earnings and try 
to raise their sights. 

How much should a professional photographer 
make to equal the wage or salary of his highest paid 
employee? If the studio owner's top employee is paid 
$60 for a 48-hour week, the hourly rate is $1.25. To 
be equally well compensated, the studio owner must 
pay himself a salary of between $4,300 and $5,100 
for his time! And him only on a par 
with his highest paid employee. This is not a typo- 
graphical error. Yet, many owners of studios fail to 


this will put 


Owner's Annual Salary Equivalent to an Employee 





Highest Paid 
Employee’s Salary 


Owner's Time Devoted to Business 


(48-Hour Week) 60 Hours 66 Hours 72 Hours 





$ 40.00 
45.00 
50.00 
55.00 
60.00 
70.00 
75.00 
80.00 
90.00 

100.00 


$2,860.00 
3,217.50 
3,575.00 
3,932.50 
4,290.00 
5,005.00 
5,362.50 
5,730.00 
6,435.00 
7,150.00 


$3,146.00 
3,539.25 
3,932.50 
4,325.75 
4,719.00 
5,505.50 
5,898.75 
6,292.00 
7,078.50 
7,865.00 


$3,432.00 
3,861.00 
4,290.00 
4,719.00 
5,148.00 
6,006.00 
6,435.00 
6,864.00 
7,722.00 
8,580.00 


To the foregoing salary account should be added a fair return on capital investment; and, if the photo- 
grapher believes he is worth more than his best employee, an additional amount should be added, 
based on a disinterested evaluation of the owner's worth to the business as distinct from that of an 
employee. 
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net such a return for both personal services and 
capital, let alone for their services only, plus an addi- 
tional return on capital. 

How is such an owner-salary arrived at? The 
thing to remember is that while the employee earns 
on an average $60 a week for 48 hours or less the 
owner, on the other hand, devotes 60 to 72 hours or 
more a week to his business. He gets to the studio 
early and he leaves late. He may keep the studio 
open one night a week, or make evening appoint- 
ments, or go out on night assignments. He is the one 
person in the studio who is likely to put in a night 
shift. In addition, he is almost certain to spend some 
nights in the studio, or at home, going over his 
accounts doing necessary paper work and doing other 
after-hours tasks. 

So, assuming the studio owner values his time 
as being worth at least as much as his highest paid 
employee getting (let us say) $60, he must pay him- 


self far more than that. On a 66-hour week basis his 
salary should be $82.50. That's not all. Employees 
have certain fringe benefits in addition to their pay 
checks. The studio owner covers them with workmen's 
compensation, unemployment insurance, old-age social 
security and, sometimes, life insurance policies, and 
may give year-end or Christmas bonuses. These add 
real value to the pay check. Thus, another 10% needs 
to be added to the $82.50 to compensate the owner 
for these other valuable considerations had by em- 
ployees. This brings the owner's salary to $90.75 a 
week or an annual rate of $4,719. 

This $4,719 still does not provide any reward for 
the special management skills and responsibilities of 
the owner that distinguish him from even his most 
valued employee. Neither does it provide for a fair 
return on his capital, nor any margin to offset the 
risks peculiar to the business and which are inherent, 
no matter how sound the management. 


BEAT HIM AT HIS OWN GAME! 


By Claude V. Neuffer 


WHAT HAS THE ITINERANT to offer that you are not 
offering to your prospective customers? The same 
thing that enables the drive-in diner or road-side 
stand to compete so successfully with the established 
restaurants —- curb service! In other words the itinerant 
is first of all “Johnny-on-the-spot,” right there waiting 


CLAUDE V. NEUFFER 





to make the picture and, secondly, he is the truly 
original home portraitist. He takes his camera right 
into the home, thus saving the mother both the time 
and temper it requires to dress not only her youngster 
but herself, plus the trip to the studio. And — while 
| have no intention of entering into an argument of 
long standing — every home portraitist, at least, will 
agree that better expressions are obtained in the 
home. Going farther with this | think all professionals 
will agree that so far as the great general public is 
concerned, expressions (characterization if you prefer) 
sell far more photographs than lighting, composition, 
technical quality and all the rest. 

Now understand me: I’m speaking about beating 
the itinerant and while home portraiture is all very 
well it has become in a way just as conventional a 
part of professional photography as studio portraiture. 
Such sittings are solicited over the telephone, through 
newspaper advertising or direct-mail, or perhaps over 
the radio and many successful home portrait establish- 
ments exist today as a result. None of which has 
anything to do with the fact that whether you do 
conventional studio or home portraiture, almost cer- 
tainly a smart itinerant can come into your community 
and walk out again with certainly hundreds of dollars, 
if mot thousands, in business which you should 
have had. 

To beat the itinerant, and to keep this business 
for yourself, you must not only beat him at his own 
game but you must meet him on his own grounds. The 
local studio, you may say and most photographers will 























advertise, can give the citizenry everything the itinerant 
does, and much more, and that statement is, or at least 
should be, entirely true because, basically, the itinerant 
doesn't do anything you cannot do and, as a local 
institution, your studio is in a position to do it better. 

Take a tip from the story about the G.I. in Korea: 
In his letters to his girl back home, he tells of the 
charm and beauty of the native girls. She writes back: 
“What have they got that | don’t have?’ “Nothing,” 
he replies, “but honey. they‘ve got it here!’ 

Any local studio is already “in on the ground 
floor,” but you have to take advantage of the fact. 
If you will canvass your locality at least twice a year, 
house to house, just as the itinerant does, and take 
all the children’s pictures you can, there won't be any- 
thing left when the traveling outfit does show up. 
They won't stay long, | can assure you, and they will 
soon learn that it never pays to visit your town. 

In other words, it is a matter of you getting there 
first. If the itinerant can sell his usually shoddy por- 
traits, you can certainly sell yours. You will have your 
customer's confidence all the way through, the lack of 
which is a stumbling block every itinerant has to 
overcome. You will not only have an increased income, 
but also good publicity and better public relations. 

There is money to be had in _ house-to-house 
work, but you have to go out and get it. Don’t just 
rest on your laurels and scream about the itinerants 
coming in and stealing your business. Remember, it 
isn't your business unless you go out and get it. 

It isn’t necessary to use any phony “contest” calls 
to get the sittings; a straight-forward “Let me take 
your baby’s picture. Just fix him up, and I'll be back 
in 15 minutes” is all you need. That is all the smarter 
lone-operators use today, anyway. 

Yes, it is speculative work. Do you prefer to do 
some legitimate and profitable speculation, or would 
you rather have some traveling outfit in your town 
every year, gypping your friends and neighbors, who 
are all your potential customers? 

In many cases, you will not be able to find com- 
petent and trustworthy cameramen to send out house- 
to-house. Your alternative is to hire a local girl or 
mon for a “caller,” and you yourself go out and shoot. 
| am assuming you have someone in the studio to 
answer the phone, make appointments, and handle 
affairs in your absence. 

Look at the accompanying illustration, typical of 
what can be done in the home with just a 4x5 press- 
type camera and a 51%” lens. Two photofloods were 
used, both raw, with a small spotlight on the fore- 
ground. In other words no elaborate equipment is 
necessary. | claim nothing for this as an example of 
fine portraiture but | do claim that photographs — 
which any reader of THE PROFESSIONAL can certainly 
make — will outsell with ease what the itinerants 
offer any day in the week. 

Remember, if you keep your town worked regu- 
larly and thoroughly, there will be no room for an 
itinerant. You will .get those extra dollars, and your 
townspeople will be protected from gyp outfits. 


TRY “RUBBING ALCOHOL” FOR QUICK 
DRYING 


BY KENT BELLAH, SAINT JO, TEXAS 


Wood alcohol has been a long-time standby when 
negatives have to be dried quickly but now and then 
the supply runs out or it just isn’t available. In such 
a case ordinary rubbing alcohol, to be found in any 
average home, may be used as an emergency substi- 
tute, diluted two parts to one part of water. Wash the 
negatives in two or three changes of water, soak about 
two minutes in the alcohol solution, wipe as dry as 
possible, and they will dry in heated air in five min- 
utes or so. This is of course only for use in the case 
of news shots or other negatives which need not be 
permanent. 


escent 


(Continued from Page 18) 


Walter Gaehler Co., 104 S. State St., Syracuse 2, N. Y 
are out to help independent studios get back copy restoration 
business, much of which has been going to chain and depart 
ment store studios due to their large and well planned adver 
tising campaigns. Gaehler’s have ready two 11x14 _ two-color 
window or counter display cards, each with tipped-on repro 
ductions of actual photographs to serve as samples. These 
cards have been cleverly processed to appear as if they had 
been hand-lettered in your own studio and will make the 
passer-by stop and read. One is vertical, one horizontal and 
they are yours for 50c each. They also have mots for news 
poper advertising and will send information on request. In 
addition, for direct-mail use or to send out with your bills, 
they have four-page illustrated folders which will be supplied, 
with space for your studio imprint, at $2.50 for 500, $5.00 
for 1,000. The Gaehler name of course does not appear on 
any of the items. This is the first time sales material to bring 
in copy restoration business (one of the most profitable of all 
side lines) has been offered to studios and the charges are 
nominal. We have for years urged studio owners to solicit 
this work and compliment Gaehler’s for making such excellent 
sales material possible 


Wolff & Dolan, 5550 California St., San Francisco 21, 
have sent us the following two interesting commenis from 
professional photo-colorists who are, like Wolff & Dolan, more 
or less constant advertisers in our columns. One reads: ‘'| have 
been using your Probus Print Lustre for the past several months, 
in oil coloring right through from tinting to canvas. It is in 
my opinion the best medium on the market and the only 
commercial one | have found which | recommend to many 


who write me.’’ The other: ‘“‘! received the Probus Lustre and 
am happy to have it. | have seven heavy oils to do and 
could not do them without it. | use it on photographs before 


| paint in oils and find it very satisfactory in my work.*’ 


é Craftint Mfg. Co. are importing from England time 
tested Craftint-Conograph Airbrush, self-filling like fountain 
pen, non-spilling, non-spifting, operating from any angle 
Changes from hairline control to coarse-heavy spray with 
lightning-fast adjustment. Holds liberal supply ink or color; 
self-cleans in five seconds; patented filtering device prevents 
clogging. Streamlined, light-weight, in perfect balance, designed 
for use with either hand. Due to featherweight polyvinyl! tubing 
entering airbrush at extreme rear and lying lightly over back 
of operator's hand, there is no ‘‘tube drag.‘‘ Operates on 
pressures from 20 to 40 pounds, carries full year’s guarantee 


Price $37.50 
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New transparent plas Sylvania will send this chart 


tic frame offered by in 8x10 size to Superflash 
Gross Photo Supply lamp users free of charge 
Co 


pre Photo Supply Co., Toledo 12, Ohio, showed new Sylvania Electric Products, Inc., 1740 Broadway, New 
t las ( less . 
ype o lexi-glas (colorless transparent plastic) frame in York 19 has prepared helpful chart for those using Superfiash 
assorted sizes in their display at the Chicago convention. We lamps in multiple operation for large studio or group photo 


graphs Determines necessary voltages and capacities for 
firing lamps reliably in B.C. series set-ups. Note thot maxi 


remember how enthusiastic we were about this frame when 
the originator, a Clevelander, showed it to us in our office 


ths Ww r h ; ; nee? 
mon ago ondering whether he had something that might mum number lamps recommended on 22'2-volt circuits should 


nterest professionals he consulted us, as so many do. We not exceed 10, on 45-volt not over 20, while up to 40 may 


uggested one minor change and urged that he get in touch 
with our good friends in Toledo. We are glad to see they 
now have the exclusive distribution. Called lid-inn, these 


be fired on one 90-volt circuit. With chart it is easy to deter 
mine maximum number of lamps that can be fired in series 
frames are unbreakable, light in weight, can be shi operation if user knows voltage and capacity of equipment 

in . pped in Practically all B.C. units are calibrated in microfarads so by 
the chart, for example, an outfit operating at 22% volts at 
200mfd is rated to fire five lamps in series. Ratings apply to 


any flat mailer and afford complete protection to the photo 
graph without distracting from it in any manner. May be 
ordered from Gross salesmen or direct in quantities of 12 or 
more, assorted if desired. Prices are: 2%x3%, 45¢; 3¥sx4V% 
50c; 5x7, $1.00; 8x10, $2.00. (Illustrated 


all Sylvania Superflash lamps. Type #3 lamps can be used 
n series with other makes but should not be intermingled 
with other Superflash lamps having ‘‘quick break’’ filament 
Chart, on 8x10 sheet, will be forwarded free on request 


x (Hlustrated) 
Eastman Kodok Co Rochester 4, N. Y. announces new 


pecial loading 35mm Kodachrome film, Daylight type, for use Eastman Kodak Co., Rochester 4, N. Y. has available 


from all Kodak dealers, at $158.50 list, new 12” F/4.8 Kodak 
Portrait Lens in 25 Ilex Universal Synchro Shutter. Produces 


mn stereo cameras making 23x24mm frames with standard 





spacing; also new Stereo Mounting Service for stereos made 
on standard K135 and KI35A films. New loading, costing 
$4.75 tax included, will be called Kodachrome Film 335 
Daylight Type, provides film for 20 pairs plus adequate leader 


soft effect at large apertures, image becoming sharper as lens 
is stopped down. Slightly reduced maximum F/4.8 aperture is 


made necessary by shutter, lens quality not being affected in 
for handling. Processing includes stereo mounting for hand 


viewing without additional charge and until January 1 will 
be available only from Kodak's Rochester Laboratory, Chicago 


any way; supplying lens in shutter is at request of photo 
graphers desiring to use Portrait lens in home portrait and 


view cameras which will not accommodate it in barrel 
ond Hollywood to follow later New mounting service for 


those using regular 20- and 36-exposure rolls of K135 and 


Franklin M. Morgan, Inc., are soles representatives for 
K135A is also at present available only from Rochester, applies 


Liquid Stainless Steel, protective coating consisting of micro 
only to film exposed in cameras making 23x24mm pairs with 


standard spacing, will cost $1.00 additional for 20-exposure 
rolls and $1.60 for 36-exposure 


scopic flakes of stainless steel combined in vinyl plastics to 
form quick drying liquid which can be sprayed, brushed or 
used as dip to give corrosive and rust-proof surfaces to 
wood, metal, concrete, brick, and plaster or composition board 


Coating has bluish-gray, non-shiny cast of stainless steel and 


Adams Retouching Machine Co., 741 Lincoln St., Denver 3 dries quickly, being tack-free in five minutes or less; may 


makes possible perfect, sharp tapered points on retouching also be baked. Does not chonge appreciably with age. Detailed 


leads quickly and cleanly with new device called Adams Lead circular on request 


Sharpener, leaving no muss of loose, powdered lead. Accom 
modating all standard size lead holders, user need only insert Nega-File Company is introducing Nega-File 4500 with 


holder, with projecting lead, into collet and then turn top capacity for minimum of 1,500 4x5 negatives, prints or file 


‘ 
of sharpener a few times. Non-slip sanding belt inside case cards. Made of selected hardwood with brass hardware, includes 


promptly produces perfectly tapered needie-sharp point on 1,500 printed glassine envelopes and index cards numbered by 
lead. No complex mechanism to get out of order. Price $12.50 10’s 


Hlustrated 


to 1,500. Each drawer-slide has follower; cabinets may 
be stacked one above another as file grows. Height 5” 
width 12”, length 15”; price $29.95 complete. (Illustrated) 


The Nega-File 4500, 

for quick filing of 
The Adams lead sharpener, a boon 4x5 negatives and 
to retouchers prints 
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Ultra-Fine Grain Additive for Ethol Wollensak‘’s latest 
90 developer Cine Raptar lenses. 


io 


SLD 
all)» 


\anereint. oront au 


Wollensak Optical Co., Rochester, N. Y. have redesigned 
their entire 8mm and lémm line of Cine Raptar lenses to 
take drop-in filters which fit behind lens hood (sunshade) 


without need of retaining ring and become integral part of 
Robbins Ethol Corp. have introduced Ultra-Fine Grain ee —— ” 


Additive, for use with their quart size Etho! 90 speed devel 
oper. This makes possible large blow-ups from 35mm and 
other small size roll film. When used with Ethol 90 regular 
or New Single Mix formulae, usual 90-second development at 
70° is slowed to between three and 5% minutes, depending 
on method of agitation. Additive sells for 25c per quart but, 
being used with only half-strength Ethol 90, really costs noth- 
ing. Develops up to 15 rolls per quart. Available in 24-bottle 
cartons. (Illustrated) 


lens. Though held rigidly in place they can easily be removed 
and replaced by other matched Wollensak coated optical glass 
filters. In addition all Cine Raptors, 8mm or lémm, are now 
supplied with coated optical glass haze filters at no extra cost 
Since haze filter is basic in movie making and essential when 
shooting Daylight Kodachrome, this makes each Cine Raptar 
complete lens without extra cost. Finally Wollensak have 
designed and added seven new Cine Raptars to make their line 
most complete available. They include for 8mm _ cameras 
6.5mm F/2.5 fixed focus wide angle — high-speed extreme 
wide angle covering full four-time area of normal lens, aper 

Poblocki & Sons Co., 2159 S. Kinnikinnic Ave., Mil ture F/2.5 to F/22, $44.24 tax included; 38mm F/1.5 tele 
waukee 7 have added two new models to their line of Photo photo in focusing mount — ultra-speed with three-time mag 
graphers’ Display Cases, known as the Premier and Econ nification, click stops, aperture F/1.5 to F/22, $67.50 no tax 
models. Although made of the same type alumilited aluminum For 16mm cameras:, 42" (12mm) F/1.5 wide angle in focusing 
mouldings as the Deluxe model Poblocki have been selling mount — ultra-speed highest quality wide angle covering 
photographers for the past 10 years, these are in smaller sizes four-time area of normal liens, click stops, aperture F/1.5 
to meet the needs of studios desiring smaller and less expen to F/16, $99.68 tax included; 3” F/2.8 telephoto in focusing 
sive display cases. New brochure and price list will be sent mount with advantageous small barrel diameter, high quality 
on request four-element lens, aperture F/2.8 to F/22, $68.50 no tax; 
2” (50mm) F/2.5 telephoto in focusing mount — high-speed 
telephoto with two-time magnification, aperture F/2.5 to F/22, 
$69.50; 2%” (63mm) telephoto in focusing mount — high-speed 
telephoto with 2'%-time magnification, click stops, aperture 
F/2.5 to F/22, $77.50 no tax; 0.7” (17mm) F/2.5 wide 
angle in focusing mount — high-speed wide angle covering 
2.2-time area normal lens, aperture F/2.5 to F/22, $75.60 
tax included. All Cine Raptars have sunshade, Wocoted optics 
chrome barrels. (Illustrated) 


H. A. von Behr 
Kalart B-C flash unit for the 


Argus C-4 Continued from page 39 


ing your subject into the proper mood. Camera fixed 


Kalort Company hos odded to its line of 6-C Flash Units ag lights set, the conversation should flow smoothly 


two new models for the popular Argus C-3 and C-4 cameras x ye 
Model BCA-8, for the Araut C9, ‘hos: cubber-cushioned brackat while, almost surreptitiously, exposure after exposure 
attaching unit to tripod socket on either side of camera as is taken. It must never fade out, never stop, until the 
desired with specially designed cord connecting to flash ter last film is exposed. Perhaps the best proof of your 
minals. Price complete with battery, capacitor, concentrating 
reflector with lamp ejector, bracket and cord — $14.30 ee 
Model BCA-4, for Argus C-4, has ‘‘electric’’ shoe fastened to | never even knew when you took the pictures! 


base plate of flash unit, electrical connection being made as This 


deftness is to have your sitter tell you with surprise 


all sounds simple, but it is not always so easy. 
unit is slipped into flash slide on camera. Price, complete, 


is also $14.30, difference being that shoe replaces bracket and ; eee 
cord. (Illustrated) the shy ones who hesitate to answer, the suspicious 


You will run into some difficult conversational partners, 


types who “freeze up’ on you, and those who “just 
won't talk.” It is up to you, though, to do all you can 
to bring them out of their shells. 

Here are some of my “before the camera” con- 
versational leads. If possible, | try to hit upon a theme 
which brings a spark of enthusiasm to the face. Perhaps 
the kind of work they do. if they like their work 

Kalart B-C flash unit they‘re usually eager to talk about it. If that fails, 
for the Argus C-3 they may have an avocation that brings a light to 
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FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 


d d bles us 
to offer this service at relatively low cost. 


ALSO @ Repair and Rebuild 


studio equipment 
REBUILDING 
EXTRA 


@ For Sale: 
Holders 
Bellows 


MANUFACTURERS OF HOLDERS IN SPECIAL SIZES 
Hoffman Professional Camera Repair Service 
18 Montieth St. « Bklyn 6, N. Y. 


the eye. It may be travel, sports, the arts, or their 
home, children, community, beaux, summer vacations. 
One must not turn this into a question and answer 
period but, as soon as you have an encouraging 
response, keep it going, always letting them take the 
lead. It may be necessary from time to time to toss on 
bits of kindling and fan the flame so it doesn’t die 
down. In desperate cases | have found that the subject 
of food can work miracles. Gourmet dishes, foreign 
recipes and unusual places to dine often bring a tilt 
to the lips that no other topic manages to do. 

There will be moments, fractions of seconds, when 
your sitter’s expression is af its very best. In the “graph” 
on page 39 | have plotted time against “emotional 
high and low.” The instant for pressing the button is 
always on the rise, never on the drop of the emo- 
tional curve. Click the shutter at the “A’s’, never on 
the “B’s’ or “C's”. 

A-1—While forming a pleasant thought. 
B-1—The pleasant thought is completed. 
A-2—Almost a smile. 

B-2—The smile is going stale. 

C —Animation begining to rise. 

Here are a few “don’‘ts” in camera conversation: 

1. Never steal the show. Your aim is a spark in 
the eye, a response from your sitter — not an asser- 
tion of your ego, an outlet to practice your own 
rhetoric. 

2. Never talk about your problems or your troubles 
— even your accomplishments, unless you wish to 
register boredom or skepticism. 

3. Avoid politics and religion as topics. They may 
cause resentment or hurt feelings. 

4. Never tell risque jokes. They may register a 
cold stare instead of gay laughter. | never tell a joke 
— but threaten to tell one. The expression of keen 
anticipation usually bags a worth-while shot. 

5. Never talk about the weather or any such trite 
subject. It will fetch neither an interested nor an 
interesting expression. 

6. Don’t fiatter. A sincere comment on real beauty. 
or other true admiration, is always welcome. Insincerity 
is deadly poison. Comment on a fine piece of jewelry, 
a pretty dress — if you happen to like it — but never 
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resort to pointless, clumsy flattery. 


| have often wondered how the phrase “speaking 
likeness’’ came about. Of one thing | am sure — the 
mouth, not the eyes — is the most important and the 
most difficult to capture in portraiture. Therefore the 
mouth muscles must be kept active at all cost, prefer- 
ably by speech. It is better to lose one or two exposures 
because of movement than all of them because of 
staleness. Should lack of conversational response bring 
on a momentary tension — ask your sitter to wet the 
lips. This is next best to a speaking mouth. 


Hands can be a great asset in portraiture. They 
are an important part of the personality. Properly 
arranged they can enhance and complete a portrait. 
It is best to allow your sitter to place the hands in 
their own natural way and then if necessary, to make 
some adjustments. Sometimes a few suggestions from 
you will be helpful. There are some sitters however, 
so awkward and timid about the movements of their 
hands that it is better not to include them rather than 
have them disclose a feeling of discomfort. 


Famous people, celebrities, leading personalities 
are almost always the easiest to work with. They 
usually have developed poise and are not inhibited, 
timid or self-conscious. Usually they are easy to talk 
with. If | have time and the opportunity beforehand, 
| try to brush up a bit on my knowledge of them, 
read up on them, inform myself about their latest 
achievements (their concerts, shows, speeches, exhibi- 
tions, books, and so on) so | can talk more intelligently 
with them. All persons, no matter how humble or how 
great, will be pleased and like you better if you can 
show a genuine interest in their deeds, their great or 
small contributions to the world about us. 

Portraiture is, to me, fascinating — because | like 
people, all kinds of people. The great, the humble, the 
glamorous, the shy, all bring me a challenge as they 
face my camera. | like to bring them forward at their 
very best. This can only be done if you can win them 
over to your side, to be your friends — quickly — even 
if only for a short span of time. 

If you set out with that approach | believe you 
will find the hidden key to portraiture. 


R. |. Nesmith 


Continued from page 28 


This ability to shoot fast was useful when he was 
assigned to photograph Kate Smith with seven differ- 
ent products, and was given only a few minutes to do 
all seven jobs. He used one assistant to help with the 
lights and made twenty photographs in twenty minutes! 
On an average day on a factory assignment for a 
magazine, Nesmith has shot as many as a hundred 
and nine pictures, from nine to five, with an hour off 
for lunch. This prodigality with film, and his insistence 
on taking whatever appeals to him in addition to 
pictures ordered, customarily garners an appreciative 
response from the client. As usual, Robert Nesmith 








Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness no 
heavy cables on the floor. 


The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All units use FT-403 G-E Flash- 
tubes and 60-watt T-614 Modeling 
Lamps. 

Licensed under Edgerton, Germeshausen 

& Grier patents. 

For further information see leading 
photographic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 
Youngstown 1, Ohio 


BANISH DARKROOM GREMLINS 











NEW FALL CATALOG mS 2 at 


with the NEW, 


JUST ISSUED... FREE!| ‘i ppoven “Giga 


Write for the 16 page issue showing 
MORE NEW SALES IDEAS FOR STUDIOS 


[_] PROOF ENCLOSURE SLIP 
: (Samples Sent On Request) 





New ultra-modern, functional design 
JUST MARRIED BANNER © Polished stainless steel Polonium housing 


Envel : © Ebony enamel handle 
cckigoan amy ae © Fits user's fingers—insures proper use 
NEW DELUXE BLUE GARTERS ; I Wintaass. chase geimiian of the 
PROOF AND DELIVERY ENVELOPES le 1 gp enenglate grmllger igor oy Sort 


dust, once and for all with Static- 
(Samples Sent On Request) master. Save that valuable time you 


Professional formerly used for print spotting 


CUTS FOR ADVERTISING 3” size and opaquing for more profitable 


$450 — in eens ioe or lab. coger 
r, one rushing action wit 
LJ PHOTO MAILER PRICE LIST ‘ ae ss P poca. soyre over the film eee 
ace to cleaned, simultaneously neutralizes the surface an 
C] BABY PROMOTION TOYS removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 
[] TRICKS AND NOVELTIES me ae 





ae . SEES 
DID YOU GET THE 40 PAGE 1952 Sa 


CATALOG? WRITE FOR YOUR COPY. | — : % “to 
Buy Staticmaster at your local iia dealer's 
PIERCE C0 3701 Nicollet Ave. or sent postpaid if cash with order. 
P Minneapolis 9, Minn. 


NUCLEAR PRODUCTS CO.‘ Se a 
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A PRINTED Envelope 
is GOOD advertising. 


Your NAME, ADDRESS & PHONE No. 


printed on 
BROWN KRAFT GUM FLAP $ 8.10 
BROWN KRAFT GUM FLAP 9.40 
BROWN KRAFT GUM FLAP 15.95 


All Prices F.O.B. N.Y. 


1000 45x 6% 
1000 5%x 7% 
1000 81x10% 


Also available: 
NEG. PRESERVERS ® GLASSINES ® PHOTOMAILERS 


SEND YOUR ORDER IN TODAY! 


NORMAGC Printing and enverore corp. 


dite fs oO ee ee oe ie ey 


prefers to quote the exception, a thrifty New Englander 
who objected to receiving more than he was paying 
for. “Some of the photographs of our plant 
are very fine, but most of the ones that you think are 
so good, are of no use to us. What could we do with 
such a picture as the worker and the roll of paper? 
We want to show how the plant works. 


He wrote 


When do you 


think you can shoot the other six factories?” 
Nesmith knew what to do with 


as the worker and the roll of paper.” 


“such a picture 
That photograph 
has been exhibited in some of the top exhibitions in 
this 


country, with unvarying success! 





Low Priced School & Club Folders 


PHOTO MOUNT 


Send $2.00 for large variety sample 
assortment folders and easels. 


ALBUM Musical, Non-Musical, 


— Baby, etc. 
pom... “ROBIN 
262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 














FOR 
Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 


| 
We Pay HIGHEST PRICES | 


PLASTOFILM, INC. 





Wheaton, Illinois | 
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Black, Gray or White 
rrr cstd 2 IN) Rei: packcrounn 
Pees mea taal! 6-Ft. width x 96” High $19 

With 2-Portable Stands $34 
(seamless cloth to 150” ) 
expensive kgr 
‘ ¥ yb sizes. 
IGREYaeu : 


CAMDEN ARTCRAFT CO 


Laan) 180 N. Wacker Dr., Chicago 6 


‘or Rey 








PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 


NU-WAY COMPANY _ “rite for 


circular. 
Box 113 West Toledo Station 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
T 





OLEDO, OHIO 





TOO LATE TO CLASSIFY 





RETOUCHING —- 
black-and-white. All 
P. O. Box 1105 


HIGHEST 
work 
Homestead, 


Three-separation, also 
Mrs. D. H. Gaines 
9-6 


quality 
guaranteed 
Fla 


RETOUCHING 
one day 
50 per 


GUARANTEED by Baldwin’s Retouching Studio; 
service on school negatives Fine grain retouching 
head. Box 353 Station A. Atlanta, Ga 9-\c 





SITUATION WANTED 


The insertion of an advertisement under ‘'Situation Wanted’’ 
carries with it the obligation on the part of the employee 
to answer every ietter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











RECEPTIONIST POSITION desired in 
the winter months. Also experience 
Write J-16 care this journal 


EXPERIENCED PHOTOGRAPHER, children’s specialist, 
work, twelve years own studio South America, moving this fall 
to U. S., wants adequate position or partnership, preferred 
western state. Write C-77 care this journal 9-1 
COMMERCIAL PHOTOGRAPHER 
quality work Five yeors 
two and one-half years as 
this journal 

WOMAN PHOTOGRAPHER desires 
first class studio, preferably in 
all around, excellent references 


Florida or the west, for 
in coloring and retouching 
9-1 


quality 


desires position 
experience with 
studio manager 


doing fine 
engraving 


Write V-26 


plant 
core 
9-1¢ 
position or partnership in 
moderate climate. Experienced 
Write T-48 care this journal 

9 





can have trays, tanks, sinks and workroom tables 


You like new—at little cost. Keep your darkroom 

utensils in good repair with Probus Preservative 
Paint. You save both time and money. Forty-six years of prac 
tical application have proved Probus safe for all photographic 
purposes. Ask your dealer or write us for descriptive circular 


WOLFF & DOLAN 


5550 CALIFORNIA ST 
SAN FRANCISCO) 2! 





“eS 


WOLD AIR BRUS 


y 2173 N.CALIFORNIA AVE. ory ILL. 








A Perfect Medium of Artistic Expression... 


F 0 [ 0 ie A Kilborn’s Quality 
Projection Paper 


@ Coloma, Kilborn’s fast bromide projection paper, is popular with leading 
photographers everywhere for both commercial and portrait use. Used 


extensively by school photographers. Available in 4 contrasts and 12 surfaces, 





PIONEERS IN THE 
MANUFACTURE OF 
QUALITY PHOTO PAPER 
SINCE 1895. 





Coloma has unusual gradation of tones from 
black to white. Order Coloma today. Free 


samples and catalog on request. 


hhilborn 2911 First Avenue East 


PHOTO PAPER COMPANY 


Cedar Rapids, Iowa 











A Big Hit! A Real Value! 


ERTLERLITE TRIPLEX 
Hand REFLECTOR 


TWO-WAY 
USE 


1. With Batteries 
for Flash 


2. With 110 V. 
for Photoflood 


Compact, well insulated, 
weighs 3 Ibs. slip sock 
ets, extension cord, with 
set-off switch, hang-up 
bracket. Standard out 
let for extension flashes 
or synchronizers. Now 
supplied with batteries 


Price $27.50 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave., N.E. Cleveland 14, Ohio 





GET ACQUAINTED... 
with EDWAL Liquid 


eo] Say VA ne - 


Sample Bottle Only 25c 


To add 20% to the life of your paper 
developer . . . ADD ORTHAZITE (1 oz. 
per gal. solution). 


To get blue blacks on contact papers 
. . » ADD ORTHAZITE instead of bromide. 


To salvage outdated paper .. . ADD 
ORTHAZITE (to prevent fog). 


To get finer grain from any developer 
..» ADD ORTHAZITE (3 to 6 cc per aqt.). 


Treat your developer with inexpensive, 

convenient Edwal Liquid Orthazite. 

4-oz. bottle, 50c Quart, $1.45 
Send 25c for trial bottle to: 


EDWAL SCIENTIFIC PRODUCTS 
CORPORATION 


Dept. P 4 e Ringwood, Illinois 
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SPECIAL! 


VOIGTLANDER 
USED 14 INCH 
HELIAR 
#:4.5 LENS 


Only $98.50 


For over 110 years, since 1840, the 
great House of Voigtlander has been 
acknowledged the world over as the 
leader in the creation of fine portrait 
lenses. 


MAIL ORDERS FILLED. ADD POSTAGE. 


WILLOUGHBYS 


WORLD'S LARGEST CAMERA STORE 
110 WEST 32nd STREET 7 113 WEST 31st STREET 
NEW YORK 1, N. Y. * LOngacre 4-1600 











PHOTOGRAPHER-MANAGER with twenty years experience in all 
phases desires change. Perfect in light and composition, un- 
usual background. Write C-78 care this journal. 9-1 
PHOTOGRAPHER — TWENTY years experience, portrait, com- 
mercial, all other phases. Now available. Write to Fred Jones, 
104 Minor Court, Charlottesville, Va 9-le 


MISCELLANEOUS 








COLOR CAMERA. Portland electronic speedlight camera, used 
one month. Nine exposures on 5x7 film. Ideal school or baby 
camera. Color or B. & W. Cost $1,225.00. Any reasonable 
offer considered. Heart condition reason for selling. Regal 
Studio, 103 N. Green St., Henderson, Ky . 
FOR SALE — Eastman autofocus, 5x7, used one year. Best 
offer. Storino Studio, 5637 Chicago Ave., Chicago, Ill 9-1 
SCHOOL PHOTOGRAPHERS. Complete finishing service. Groups 
and individual pictures on 35mm and 70mm film. Fast, reliable 
Lowest prices. Ernest Spiegel, 70 Post St., Yonkers, N. Y. 9-1 


WAYS 
BETTER 


CUT FILM HOLDERS 


\. Double Action Light Trap 
Spring brass plate and comb seal 
out light, trap dust and lint. Pro 
vide 5 times more sealing area 


_— Die Cast Film Guide / 
Cannot be dented or bent. Holds 
film flat. Permits rapid, easy film 
loading. A patented Lisco feature 
Micrometric Accuracy 
Lisco holders are carefully inspected 
} and micrometer measured. They all 
4 surpass proposed specifications of 
» American Standards Association 


: PLUS THESE LOWEST RETAIL PRICES 
2144x314—$3.85 4x5—$4.12 
314x414—$3.99 5x7—$4.71 


Sold at leading camera stores everywhere 
Write for FREE literature. 


LISCO PRODUCTS CO. 


631 West Elk Avenue, Glendale, California 











THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-puge 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 12-tf 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coost since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 
LOW-COST PHOTOMOUNTS from manufacturer without dealer 
markups. Attractive woodgrain gray, 3x5, $3.00/100, $29.00/ 
1000. Rich maroon, feather-edged, $3.80/100, $34.00/1000 
Most sizes in stock. Free samples. Gray, 5x7, $4.80/100, 
$45.00/1000. Maroon, 5x7, $5.60/100, $50.00/1000. Discounts 
2% to 10% F.O.B. here. Penn Phot ts, Glenolden, Pa 

7/3< 








58 Day Street 


Coloring Copy work 
Water Colors Air brush specialty 
Rubbed in oils Restoration work 
Heavy Oils Reproductions 
Printing Enlargements 
Retouching 
Catalogue 





SPRAGUE - HATHAWAY, INC. 


West Somerville, Mass. 


Serving The Professional Photographer since 1874 


Albums Photo Mounts 
Frames Custom made 
Mouldings Folders 
Moulding-Supplies Easels 

Mats 


Upon Request 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organizations Dates City Headquarters For Information 
Hotel Write 





Montana Sept. 19-20 Boulder Diamond S Ralph R. Osborn, Sec., 
Photog. Assn. Ranchotel Sidney 





Prof. Photog. Assn. Sept. 21-22 Charleston Daniel Boone S. H. Benton, Sec., 
of West Virginia 403 Broad St., Charleston 





Prof. Photog. Assn. Jan. 18-19, New Orleans Monteleone Calvin Blue, Sec., 1016 
of Lwuisiana 1953 Johnson St., Lafayette 





Photog. Assn. of Feb. 22-24 Lansing Olds Frank LeClear, Sec-Treas., 
Michigan 508 Hollister Bldg., Lansing 





Southwestern Apr. 19-21 Fort Worth Texas Moreland Herring, Sec., 
Photog. Assn. 417 W. Main St., 
Waxahachie, Texas 





Florida Photog. May 14-16 Tampa Tampa Richard Phillips, Sec., 1107 
ssn. Terrace S. Florida Ave., Lakeland 





Illinois May 17-18 Peoria Pere G. - Pilon, Sec., 
Photog. Assn. Marquette 208 N. Neil St., Champaign 





Prof. Photog. Assn. April 21-23 Wichita Broadview Jerry Rogers, Sec., 
- of ~ 1 1420 E. 2nd St., Wichita 











BIG SALE. Real bargains. All goods sent on 15 day trial, WANTED — PORTRAIT studios. Will buy or lease. Give com 
money freely RE we Teg if not satisfactory. 6%” Wollensak Velo plete information in first letter. Write C-76 care this journal 
‘ : 9-1 
stigmat, new, F/4.5 in Alphax shutter, $70.00; 5'2” Schneider PEEL 2 , : 
Xenar F/4.5 in Compur shutter, $40.00; 5%" Schneider Xenar WANTED — CAMERAS 8x10 Century Universal view in new 
F/6.3 in Compur shutter, $30.00; 8%” Cari Zeiss Tessar F/4.5 er good condition. Photo-Art Studios, 520 S. W bec 
. ’ UU; 1 
in barrel, $75.00; 12” Voigtlander Heliar F/4.5 in barrel, Portland 4, Ore. . : = 
$90.00; 19” Goerz Dagor F/7.7 in barrel, $275.00; 12” WANTED — A 500-watt Beattie super boom light and ao 10 
5 hn id Sacue' le slareh: SOsaS $100.00; 12” Bausch & or 10%” F/4.5 anastigmat lens in barrel in excellent condi 
ices. ie icc’ ta scale shartioe $100 00; 6” Carl Zeiss tion. The Photo Spot, Inc., 113 S$. Washington, Owosso, Mich 
r igh 9-1 
Tessar in barrel, F/4.5, $40.00; 7%” Bausch & Lomb IC 
Tessor F/4.5 in barrel, $40.00; 12” Bausch & Lomb IC Tessar 


coated, new, F/4.5 in Betax shutter, $140.00; 12” Bausch PHOTO MOUNT FOLDERS 
& Lomb Protar i el al 


F/7.7 combinations 23%" in Betax 
shutter, $135.00; 14” Goerz Celor F/5.5 in barrel, $120.00; Send $1.00 For Complete Sampler Kit PPD. 
16%” Goerz Berlin Hypar F/4.5, like new, in barrel, $225.00; ‘ * 3 a 
p. ? ta This amount is credited to your account, if your future 
14 Goerz Celor F/5 in Universal shutter, $130.00; 10 
: order amounts to $10.00 or more. Write for our new LOW 
Bausch & Lomb IC Tessar coated, F/4.5, in barrel, new, 
sy ‘ prices today — on Albums, Matboards, Photo Mailers, etc 
$135.00; 10” Ilex Paragon F/4.5, new, in barrel, $105.00; 
10%" Schneider Xenar F/4.5 in Compound shutter, $100.00; YORK PHOTO MOUNT, INC., (Manufacturers) 
10%” Schneider Xenor F/4.5 in barrel, $90.00; 18” rapid 140 W. 22nd St., N. ¥. 11,N. Y. WaAtkins 9-2815 
rectilinear F/8 in barrel, $30.00; 19” Heliar F/4.5 in barrel, 
$175.00; 8%" Steinheil Unifocal F/6 in barrel, $35.00; 8%” 
Hugo Meyer F/4.5 in Compound shutter, $125.00; 1612” Ross 
Xpres F/4.5 in barrel like new, $200.00; 15” Carl Zeiss Unar a 
F/5.5 in barrel, $150.00; 19” Goerz Celor F/5 in barrel, ete ee 
$140.00; 28” Carl Zeiss Tessar F/5.5 new, $300.00; 12” Carl 
Zeiss Tessar F/4.5 in barrel, $125.00; 8%” Carl Zeiss Protar , FINE-AND INEXPENSIVE 
wide angle, Se: V, F/18 $40.00. Hundreds more. State re- 
quirements. Send for list of lenses. Fifty years without o Metal Photo Frames 
displeased customer, Joseph Smith, 735 Fulton St., Brooklyn 
17, N.Y 9.1 GUARANTEED 100 





alto 


PACKARD IDEAL SHUTTERS * Picante ae 


« PICTURES, FRAMES, AND MIRRORS 
Sold by Jobbers and Dealers . 
Manufactured only by MANUFACTURED BY 


Michigan Photo Shutter Co. GEORGIA ART\ SUPPLY. COMPANY 


170 East W yee oh , . Mich. 
O East Water St Kalamazoo 2, Mich 280 GARNETT ST., ATLANTA 3, GA. 
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BY CHARLES ABEL 


Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while 
others who bought my more recent Profes- 
sional Photography for Profit and, following 
its precepts, have established successful stu- 
dios, keep asking for a new one on how 
to go after more business. 


So here’s my newest book: 


Tested Money Making 
Ideas for Photographers 


covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
but all entirely new material. 


df ORDER 
Moe] «426 NOW 


fone 
or 
Ideas | 614x914 — 280 Pages 


pers 
pnotogr? Cloth-Bound 


$3.95 postpaid 


(in Ohio add IIc for sales tax) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 


Asbo tad at de ak 

“eal? 4 st y satisfying the need 

THE FINEST of some 4 ‘the lorgest orgonize 

tions in the country. 

CAMERA REPAIRS United Press—Look Mog.—C.8.S, 

—N.8.C.—DuMont—B'klyn Novy 

IN THE Yord—Chose Nat'l Bonk—N.Y. 

Police Dept. hundreds of others. 

COUNTRY All Types of Camera, Shutter & 

Lens Repairs. No job too large 

OUR 50" VR, er too small. Estimates Given 
On Request. Write Dept. PP 


i 
ADAM ARCHINAL corp. yi ny 
SALON OIL PORTRAITS 





| Portraits of distinctive quality; life like color and texture— 
| executed entirely in heavy brush work and giving a full oil 


appearance. Most effective results on your QL, L or tapestry 


papers. 


DOROTHY CARVER STAFFORD 


Telephone Glens Falls 2-7025 
41 W. Notre Dame St. Glens Falls, N. Y. 





CANDID WEDDING photographers, let my proven promotional 
method help to increase your wedding business. Describing from 
the prospect contacting to the attractive packaging, this offer 
includes shooting, processing, pricing, details, along with 12 
8x10 sample prints of the photographs illustrated in our mail 
ing booklets, and the exclusive use of the mailing booklet 
entitled, ‘‘So You're Going to be Married.‘’ Sold to one 
photographer in each area on a first-come, first-served basis 
This method will prove increasingly valuable to your business 
Write for complete information to Telaack Studio, 3090 Main 
St., Buffalo, N. Y 7-3 


FOR SALE — Film — 5x7 Eastman Super Panchro Press Type 
B, dated March to July, 1952, 33-1/3% off. 25-sheet boxes 
$2.95 (List $4.51); 100-sheet boxes, $11.25 each (List $17.14) 
We pay postage on prepaid orders; others sent C.0.D. Daniel 
Studios, 2425 N. High, Columbus, Ohio 9-1 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
G@ postcard, and to return somples of work, etc., promptly 
The publishers will aporecicte being advised when employ 
ers foil to accord this courtesy to employees. 











NEED HELP — Printer and cameraman — lady receptionist 
who can retouch and/or color. Both must be fast and able to 
turn out quality work. Good salaries if you qualify. Give full 
particulars, photograph of yourself and samples of your work 
The Barrys, Del Rio, Texas 9-1 
WANTED: PHOTOGRAPHER to work in army camp studio, 
Augusta, Ga. Good opportunity for right mon. Write H 
Dutchyshyn, Post Photographer, Fort Monmouth, N. J 9-1¢ 





EVENTUALLY 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 
325 Mill St. Bristol, Pa. 











PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
.a finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


Pui OSBORNE LABORATORIES 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 
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Professional Dealers Who Want Your Trade 















AKRON, OHIlO—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 


1091-3-5 South 








MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 























BALTIMORE 1, MD.—Eastman Kodak Stores, 
Charles Street. 


BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 


CHICAGO 2, 


Inc., 309 North 
























ILL.—Eastman Kodak Stores Co., 133 North Wa- 






















ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street. | MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalup South Sth Street. . Sh Par 
Street. NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 


Street. Rs ae pa a a 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. 

NEW YORK 10, N. 
910 Broadway, 

NEW YORK, N. Y. —Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. 

NEW YORK CiTY—George Murphy, Inc., 57 East 9th S$ 


NEW YORK CITY—Willoughby’s Inc., 110 West 32nd § 








Y.—Medo Photo Supply Corporation, 902- 


















































{ DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- 
fornia Street. 
\e INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 


Capitol Avenue. 








preston 


KANSAS CITY, MO. ssl “Kodak Stores, Inc., 1010 Wainut 
i Street. 











i LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 


i MEMPHIS, TENN.—The Memphis 
i} South Court Avenue. 





Photo Supply Co., 123-125 

















bash Avenue. PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
Seay t Street. 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Ad os —__—_—____— 
Street. ET a ee ae ast Adams PITTSBURGH 22, PA.—Eostman Kodak Stores, Inc., 606 Wood 

; eee Street. 
CHICAGO 6, ILL.—Norman-Willets Co., 316 West Washington PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street. 
Street. se ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave 
CINCINNATI, OH|O—Eastman Kodak Stores, Inc., 27 West 4th SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 
Street. nue C. a 4 me. 
5 DALLAS, TEXAS-—Eostmon Kodak Stores, Inc., 2012 N. Akord ne nace CALIF.—Eastman Kodak Stores, Inc., 216 Post 

i Street, Box 1710. rest. 





SEATTLE, WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 
Avenue. Dei A aie Ra re FN 
SYRACUSE 2, N. Y.—Francis Hendricks Co., Inc., 339 South 


Warren Street. 
TOLEDO, OHIO—George lL. 
WASHINGTON 1, D. C.—Fuller 
Street, North West. eae 
WICHITA, KANS.—Lawrence Photo Supply, Inc., 409-411 West 
Douglas. aie, 


WASHINGTON 4, D. C.—Brenner Photo Co., 933 Pennsylvania 
Avenue, North West. 





602 : Summit Street. 
& d’Albert, 815 Tenth 


Kohne, Inc., 





Inc., 




















PHOTOGRAPHER-MANAGER coupon chain 
ience, capable of maintaining good averages 
Must be adaptable to progressive management 
ifications, experience, references and salary expected Must 
' be willing to locate west coast. Write A-19 care this journal. 
j 9-1 
} WANTED: SPECIALTY salesmen calling on portrait photographers 
to sell a quick selling, money saving, labor saving and nervous 
energy saving, useful article of equipment as a side line 
Weight 6 Ibs., sells for $100.00, pays a generous commission. 
Must be demonstrated to sell best. Most territory in the U. S. 
open. Write, stating age, what you are now selling and terri- 
tory covering, H-25 care this journal. 9- 
WANTED: PORTRAIT photographer. 


with studio exper- 
and volume 


State age, qual 



















Must be especially good on 











fi weddings. Top salary. Ensminger Studios, Second & Walnut 
f Sts., Harrisburg, Pa. 9-1c 
; WANTED: RETOUCHER and also a color artist. Male or female. 
iy Must be A-1 for central Pennsylvania‘s oldest and largest 
] studio. Good salary and excellent working conditions. Ens- 
ft minger Studios, Second & Walnut Sts., Harrisburg, Pa. 9-1 


] EXPERIENCED PRINTER for studio 
commercial work. Should be able to handle reception room 
Opportunity to learn direct color. James Israel, Mount Vernon, 
Ohio. 9-1 


doing quality portrait and 




















PHOTOGRAPHY 


latest equipment, 











TO GET AHEAD & 
STAY AHEAD IN 


You must know and 
tricks-of -the-trade I SHORT-TERM 
courses meet special needs of experts, appren 
tices Ou ur 43rd year lso Home Study Course 
Big FREE book. Write, call, phone TODAY! 
NEW YORK INSTITUTE OF PHOTOGRAPHY 
Dept. 66, 10 West 33 St., New York, N. Y. 


use 


w-cost 















RECEPTIONIST WANTED: Retouching and typing ability. State 
salary expected, age, enclose snapshot. Spurgeon Studio, 402'2 
E. Main St., Muncie, Ind. 9-1 


PORTRAIT PLANT manager for large volume studio chain. This 
is a career position for the right man. Must have experience 
and be completely familiar with all phases of plant manage 
ment and production. State age, qualifications, experience, 
references and salary expected. Sell yourself in first letter. Must 
be willing to locate west coast. Write A-18 care this journal 9-1 


PORTRAIT PRINTERS and laboratory men for large volume studio 


chain. Must be fast, accurate and energetic. Top salary. Must 
be willing to locate west coast. State age, experience, refer 
ences and salary expected in first letter. Write A-20 care 


this journal. 9-1 


13 8 AY es (0) Dt 


Completely Overhauled 





One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Approved Materials Used. 
$1.75; 8x10 — $2.25; 
- $5.00. 


Only Factory 
Any size up to 5x7 - 
11x14 — $3.00; 12x20 
















NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 


Sept. - 


Professional 
Photographer 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00 

FOR ANSWERS IN OUR CARE: Add five words plus 50c add 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abe! Incorporated, 519 Caxton Bldg., Cleveland 15, 
Ohio 











STUDIOS FOR SALE 


PORTRAIT -——- COMMERCIAL ground floor location § sixteen 
years, prosperous mid-western city 45,000, large drawing 
area. Write K-67 care this journal. 7-3¢ 
PORTRAIT STUDIO in Columbiana Basin area, grossing 
$15,000.00 annually, net approximately 50%. Price $8,000.00 
cash. Write F. W. Tutwiler, 624 W. Lewis, Pasco, Wash., for 
information 9-1 
PORTRAIT — COMMERCIAL studio — second fioor, elevator 
service. New, modern building in heart of business section 
Excellent opportunity. Price $5,000.00. Harold M. Eby, Saranac 
lake, N. Y. 9-l¢ 
COMPLETE FINISHING plant available including 5x7 ourtfits 
and other equipment for crew operation or studios. Must have 
good references and be able to furnish a reasonable bond 
For information write S-51 care this journal 9-1¢ 
PORTRAIT STUDIO — Idea! for man and wife. Best reputation 
City near Los Angeles, excellent location; low overhead; large 
drawing area. Write 1-86 care this journal 9.1 
CAMERA SHOP — Photo studio — Really fine offering. Fast 
growing business, industrial Ohio city of 50,000. Separate cam 
era shop, office, reception room, modern finishing plant, also 
4-room furnished apartment. Entire rent $140.00, lease. Last 
year’s overall volume $60,000.00. Excellent equipment, fix 
tures and stock. Buy this going business for less than physical 
assets. Total cost $12,750.00. House of Portraits, 1252 E 
Market, Warren, Ohio 





in addition to your regular portrait business 


Now YOU, the professional phetographer, 
can take advantage of the undefgraduate 
and elementary school picture business in 
your area. The Cam-O program is designed 
to supplement your income and pronde 
you with a service that pays off with real 
profits. No extra help is necessary. 


Write! Wire! Phone! 
UNITED STATES CAM-O CORP. 


18TH AND HOLMES STREET KANSAS CITY, MISSOURI 


FOR SALE: Pilkington Studio — Established 1926 — 2300 
Ponce de Leon, Coral Gables, Florida. Outstanding studio in 
the Miami area. Reason for sale: illness of owner. For further 
information communicate with above address. 9-2 
PORTRAIT STUDIO, established fifty years in small city, lakes 
region of New Hampshire. Sale to settle estate. Write G. H 
Webster, 137 Prospect St., Franklin, N. H 9-1c 
NEWLY RE-EQUIPPED photo finishing plant, Eastman printers, 
Pako Filmachine, in one of Florida’s finest coastal cities. Year 
around business. Estimated volume $40,000.00 to $50,000.00 a 
year. Air conditioned building, ground floor. Long low lease 
Good location. Reason for sale, absentee ownership. A good 
buy for $25,000.00. Terms if desired. Established business 
Wonderful climate. Write V-25 care this journal. 9-1 


RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 
4, Wl. 4-tf 
CUSTOM RETOUCHING for professional photographers only 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St., Dept. P, Hartford 5, Conn. 8-3c 


NEGATIVE RETOUCHING. Highest quality work for discriminat 
ing photographers. Al! corrections, prompt service. Alice Turner, 
425 Central Park West, New York, N. Y. 9-2¢ 


RETOUCHING — ETCHING. Electronic method. Satisfaction 
guaranteed. Lane Art & Photo Co., 25 N. Phoenix, Tulsa, 
Okla 9-1c 


COPY RESTORATIONS 


Do you turn them down because “they are 
more trouble than they are worth” or because 
you are too busy with your regular work? If 
so, you not only turn away profits but are 
sending prospective future prortait customers 
to competitors. 








Much better to accept each job, send it to us, 
add your profit, and collect! 


Write for illustrated price list. 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 











3 IN 1 UNIT FOR 


MONOSTROB II MP2Z00 


FIELD — HOME — STUDIO 
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STROBO RESEARCH, 


MILWAUKEE, 16, WISCONSIN 
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DEVOLITE-PEERLESS 








PICTORIAL PHOTOGRAPHIC PAPERS 


IVOIRE VUE 


CONTACT ENLARGING 


BANQUET PHOTOGRAPHERS: ,,.. ...:, ssc casees in eis 


field. Get our attractive prices for DWG & SWG cut sheets and rolls. 


POST CARD & XMAS CARD STOCK «. «i. asia. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 





seth 


sing: 


“xe DEVOLITE CORP. ~:~ 
Street Pe : lta et et ede 36 


% Bhs 








2 OF. + Wa°- - - or any PRESET = 
WIC ‘emperature from 50° to 90° F eS 
a ~ 
WN \ QUALITY is easier to maintain when the temperature 


~, ‘ of film and print processing solutions is accurately 
controlled 
With the PAKOTEMP providing heat or refrigeration 
as needed, solutions are automatically held to plus or 
minus '/)° at any temperature you choose, from 50° 
to 90° I 
With the PAKOTEMP you can depend on your proc- 

f' f essing solution temperatures being accurately con- 
fo — trolled with the close tolerances required for high qual- 
ributor for 

Ask your PAKO Dist r) ity results 

Investigate the advantages of installing a PAKOTEMP 

in your film and print processing departments. 


PAKO CORPORATION 


1010 LYNDALE AVENUE ¢ MINNEAPOLIS 11, MINNESOTA. 


» = O 
ae Se 
y 


complete information or write 
direct 
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NEW! HOLSON BRINGS YOU THE LATEST IN 
? STEREO WEDDING PRESENTATIONS! 


CHEST 


MODEL 30-200 


A beautiful chest designed to blend with any furniture style. The 
bride will display it proudly on her living room table. Richly 
hand finished in two-tone Ivory. Durably constructed of heavy 
plastic. Softly lined with satin and velvet. 


Comes complete with the exclusive Holson ‘‘wedding white’ self 
illuminated Stereo viewer. Slide compartment holds as many as 
80 slides. Unique Holson side cushions grip the slide mounts 
and holds them firmly, at the same time permitting you to vary 
the number of slides. 


Order the Holson Stereo Chest, model 3D-200, from your dealer 
or stockhouse. 


ae Write for complete information about the correct way 
to sell Stereo for weddings, and the complete New 
Holson catalogue showing other fine albums. 
Holson 9 Q 


Binders Holson Binders, Inc. 


WD) 
762 Wythe Avenue, Brooklyn 11, N. Y. 
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More in your picture 


with Kodak 
Wide Field 


Ektar Lenses 


With a Kodak Wide Field Ektar Lens 
you not only get wide-field coverage, 
up to 80°, you also get all the advan- 
tages inherent in any Kodak Ektar Lens. 


THESE INCLUDE— 


1. Sharp, crisp images from edge to edge of the 
field. 


. Full color correction. Various color images >) 


are all the same size and focus in the same 
plane ... makes for sharper pictures, both 
black-and-white and color. 


. Image plane is stable—does not vary with 
lens opening. 


4. All air-exposed surfaces are Lumenized for 
added negative clarity and brilliance. 


Kodak Wide Field Ektar Lenses are available in focal 
lengths from 80 to 250mm. in synchronized, accurate 
shutters. See your Kodak dealer. 


EASTMAN KODAK COMPANY, Rochester 4, N.Y. 





tor Wedd iY Candids 


KODAK MEDALIST PAPER 


peri se a 
pO es 


P Ode 
°. ’ 
ae Se gee 
Lie am WED «i , 
. ‘ eS * 
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Inside. by flash... in the shadows of the church portico... in 
bright sunlight... or in shade... when you're shooting fast, it’s 
hard to avoid density variations in your candid negatives. 

Kodak Medalist Paper is the answer to that printing problem. 
[ts great flexibility in contrast control lets you match paper and 
negative perfectly. All grades, | through 4, can be manipulated up 
or down the contrast scale to meet adjoining grades .. . giving you, 
in effect, an infinite series of grades. By adjustment of the exposure- 
development ratio, you can choose freely between soft, normal, and 
brilliant prints from the same negative. [t tones beautifully, too. 

Kodak Medalist Paper is available in several popular surfaces, 


single and double weight, ina maximum of four degrees of contrast. 


{sk vour Kodak dealer for Kodak Medalist Paper . . . use it on your 


next candid order. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





